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If you use glass jars for any 
of your pack you should use 
the Sanicap---the only strict- 
ly sanitary jar cap--- proof 
against the action of fruit 
acids. 
Insist that your glass jars — 
be fitted with Sanicap. t. 
Every canner who has used Sanitary 


Enameled Cans knows what Sanicap 
will do. | 


Samples and prices on application. 


American Can Company 
New York Chicago San Francisco 


Local offices in all large cities 
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DIRECTORY CANNERS. 


A Complete List’ of the Canners of the United States 


COMPILED BY THE 


National Canners Association from Statistical 
Reports. 2nd Edition. | 


Carefully prepared and up-to-date. Arranged by Counties. Lists corrected by 
canners themselves; verified by competent authorities. ' 


Distributed free to members of the NATIONAL CANNERS ASSOCIATION. Sold 
to the Trade at $2.00 per copy. Postage prepaid. 


Address all orders to the 


ASSOCIATION 


BEL AIR, MARYLAND. 
PERSONAL CHECKS ACCEPTED. 


MANUFACTURERS OF 


AUTOMATIC 
CANMAKING 
MACHINERY 


Office and Salesroom 


718 E. PRATT STREET 


Factories 


125-127 E. FALLS AVENUE “SLAYSMAN" NEW IMPROVED HEADER 
11S. FRONT STREET 
Capacity, 25 to 30 Thousand Cans per Day 
-BALTIMORE, MD.. WRITE FOR PRICES 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 3 


FOR 


Packer’s Cans 


POPE 


“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, — NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. 


CHICAGO OFFICES: 204 DEARBORN ST. 


MORE WORK LESS COST 


You cannot afford to ignore this opportu- 
nity to greatly increase the efficiency of your 
capping machine, and reduce the cost of running 
same by installing a 20th Century Gas 
Machine now. 

Uses 58° to 59° Naptha which makes 
cheapest and best fuel gas. Clean, sharp, steady 
fire, intense and uniform heat. Installed inside 
of factory building, but no Naptha enters the 
building. Used by largest Y 
can makers and packers “* 


The 20th Century Gas Machine. 


ship any size Machine 


from stock. THE C.M. KEMP MFG. CO. 
BALTIMORE, MARYLAND. 
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4 THE TRADE. 
Ayars Machine Company, 
OUR LINE. 


Ayars Universal Capper, 
Ayars Rotary Pea Filler, 
Ayars King Tomato Filler, 
Stevens Tomato Filler, 
Sanitary King Filler, 
Ayars Topper and Wiper, 
Corn Cooker---Filler, 
Hayner Corn Silker, 
Morra! Ear Corn Silker, 
Morral Corn Cutter, 
Power Tomato Scalder and Washer, 
Double Dump Tomato Scalders, 
Kearns Apple Filler, 
Electric Process Clock, 
Process Retorts and Crates, 
Open Top Kettles, 
Power Hoist, 
Chain Hoist, 
Rotary Crane, 
Friction Clutch, 
Seaming Machine, 
Can Tester, 
Peeling Table, 
Exkauster, 
Syruper, 
Test Box, 
Dip Box, 
Cyclone Pulp Machine, 
Ketchup Finishing Machine, 
Carburetter, 
Blower, 
Wagon Trucks. 
Can Marker, 
Electric 
eaner, 
Process Clock. Pots, 
Capping Steels, 
Soldering Coppers, 


SEND FOR FULL LINE 
OF CIRCULARS 


Universal 
Contin- 


Guaranteed to cap and tip satisfactorily 100 cans per minute. 


Ayars Machine Company, jersey. 


BROWN, BOGGS CO., Lrp., Hamiiton, Ont., Sole Agents for Canada. 
'N WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


ANNOONCEMENT 


‘My Non-Wiped Can, which I have been advertis- 


ing in this space, has met with such success that our 
capacity is entirely taken up for this season; therefore 
I can book no further new business for this years de- 
livery. 

Most assuredly the Non-Wiped Can is a success. 
Be sure to write me early next season about your 


can requirements. 


WALTER J. PHELPS 


MANUFACTURER OF 


Oyster, Fruit and Vegetable Cans 


SINCE 1890 
FOOT OF LAWRENCE STREET 


BALTIMORE, - MARYLAND 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co.. 
Machine and Boiler Works, 
1917 AND 1919 ALICEANNA STREET, 


Baltimors, Md. 


FIRE INSURANCE AT 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES 
30th June, 1910 


Assets. 
Accounts Receivable, Unpaid Premium Deposits............................. $ 26,636. 
Re-Insurance Reserve .. 
Due Sundry Persons ......... 
ve Fund Deposits 
distributed pro rata to credit’ of Subscribers’ accounts 143,133.10 
Surplus distributed pro rata to credit of Subrcribers’ accounts ....................... $36,068.74 
Surplus Reserve 12,962.91 
Net Contingent Subscribers’ ‘Liability on ‘policies _8,286,612.15 
Amount of Policies in force 30th Jume, 1910 356,083.80 
17,476.43 
Net premium deposits written January | to June 30th, 1910 (inclusive) 86,546.92 
Interest earnings January | to June 30, 1910 (inclusive) .............. 2.20.00... 1,577.12 
Total Savings to Subscribers January 1 to June 30, 1910 ................0000000.... 37,117.40 


For Information Address 


LANSING B. WARNER, Attorney and Manager 


5 WABASH AVENUE 
CHICAGO 


ADVISORY COMMITTEE 
FRANK VAN CAMP. rca GEORGE ¢ BAILEY. Treasurer 
Ind. Rome, N. Y. 
WwM. ROACH, L. A. SEARS, 
Hiatt, Mich. Chillicothe, Ohio 
T. HERBERT SHRIVER, Westminster, MD. 


Officially Endorsed by the National Canners’ Association 
Also by the Canners’ League of California and Ohio Canners’ Association 


Manufacturers of the Strictly High Grade Nickel-Stee! 
“MARYLAND” AUTOMOBILE. 


The Sinclair-Scott 


BALTIMORE, MD. 


Co., 


IN WRITING ADVERTISERS KINDLY MENTICN THE TRADE, 
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Bucklin Pea Filler and Briner 


THE TRADE. 


WE ARE PREPARED TO MAKE 


PROMPT SHIPMENT 


ON WIRE ORDERS FUR 


STANDARD PACKERS’ CANS 


PRICES QUOTED ON APPLICATION 


VIRGINIA CAN CO. 


BUCHANAN, VIRGINIA. 


Jones Laughlin Steel Company 


American Iron and Steel Works 
PITTSBURGH, PA. 


BRIGHT COKE TIN PLATE 


ALSO 


TIN MILL BLACK PRODUCTS 


INCLUDING 


GALVANIZING STOCK ENAMELING STOCK . 
MILK CAN STOCK SHOW CARD STOCK 
TINNING STOCK BLACK TAGGERS 


GENERAL OFFICES PITTSBURGH 
BRANCH OFFICE AND WAREHOUSE . . CHICAGO 


SALES OFFICES 
NEW YORK, 220 Broadway CHICAGO, Lake and Canal Sts. 
PHILADELPHIA, Arcade Bldg. BOSTON, 131 State St. 

CINCINNATI, Union Trust Co. Bldg. BUFFALO, White Bldg. 

CLEVELAND, Rockefeller Bldg. ST. LOUIS, Chemical Bldg. 

DETROIT, 810 Penobscot Bldg. ATLANTA, Fourth National Bank Bldg. 


SAN FRANCISCO, Crocker Bidg. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 


. 


STANDARD OIL CO’ 


DEODORIZED GASOLINE ' usec by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and Is for 


sale everywhere by Tank Wagon, in Barrels or Iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


Allied 


BALTIMORE, FRIDAY, AUGUST 5, 1910. 


FRESH OYSTER CANS 


PLAIN AND LITHOGRAPHED 


Our “Snapvise”’ and “Sealvise’’ cans 


in the Slip Cover and Friction 

Top styles represent perfec- 

tion in Oyster Packages. 
Send for descriptive catalogue. 


The Largest Line of any 
Independent Concern. 


SOUTHERN CAN CO. 
BALTIMORE 


Manufacturers of 


PACKERS’ GANS AND GENERAL LINE 


WEEKLY REVIEW. 


Of the Canned Goods Situation. Market Reports. Conditions 
and Changes. Outlook. 


Weather conditions during the past week have not been 
such as to encourage the canners. In fact it has all been 
against the growing corn and tomatoes, to such an extent that 
the outlook on both of these staples is anything but bright. 
Of course there is still opportunity enough for good rains and 
seasonable weather to help the ultimate yield; but the time for 
such beneficent action i; rapidly drawing to a close. 

The acreage of tomatoes has been made, and though it is 
true a tomito vine may continue to turn out fruit until the snow 
flies, no amount of weather will make more vines. And it can- 
not be expected that the present vines will repeat their actions 
of last season and give two tomatoes, where formerly they gave 
one. In any way the crop situation is looked at the yield—and 
consequently the pack of tomatoes must be considerably short 
of last year. Another feature to be considered in this direction 
is the fact that a great many factories which run last season 
will remain idle this year. In some counties and sections this 
decrease amounts to from 10% to 50% and it will average 15% 
throughout the tomato canning regions. 

Buyers have assurad themselves of these conditions and for 
this reason have been taking in spot goods at the present low 
prices. They fully realize that tomatoes are cheap at 65c., 
showing a good profit. This accounts for the steady outgo of 
spot tomatoes during the past few months. So heavy has been 
this drawing upon spot supplies that all goods in first class con- 
dition of standard variety have about been cleaned out. And 
this cleaning up has brought to light the fact that a large 
amount of the carryover, being in canners’ warehouses, did not 
winter well. These country warehouses often have little or no 
heating arrangements, and even the roofs are often not too 
sound. Asa consequence after a severe winter, such as last 
winter, it is found the goods have frozen, then thawed and the 
moisture has rusted the cans. Or leaky roofs have allowed the 
melting snows to run in on the pile of goods and rusty cans are 
the result. Just now there are lots of this kind of goods on the 
market, because more canners held their goods—not sending 
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them to the city warehouses—this past year than ever before. 
There are many reasons for this, well understood, but the done- 
over cans, the aluminum cans, and the rusty cans nowjoffered do 
not help the market. 

The canners realize the present crop conditions and are not 
offering futures, so that few of them are changing hands. Pack- 
ers prefer taking chances on the open market this fall to accept- 
ing present prices of 7oc. to 72%c., and we believe they are 
wise. There seems every reason to believe prices will be better. 

As we have before said growing corn looks uneven and 
bad. In fact it is difficult to find a uniform field of sugar corn 
in this section. One part of the field will show a good, full 
growth but the bare spots are frequent in other parts of the 
same field. The cold wet weather of late May and early June 
played havoc with seed, and replanting seems to have done little 
better. It is going to test corn packers to get up their future 
deliveries and many of them will not be able to do it. 

The surprise of the market is peas. In face of a certain, 
known shortage prices still refuse to advance. Some try to 
blame this on the quality and there is some room for this con- 
tention, but not enough to warrant the present low prices. 
Peas will advance. but probably not until they are all in the job- 
bers’ hands, and they will reap the profits. 

Peaches ought to be quite a good pack this season, as the 
fruit is plentiful, more so than for some years, and is very good 
quality. Baltimore packers will probably take advantage of the 
situation and get up a good sized pack. It has been some 
years since anything like a good peach crop was seen in this 
section. They will in all probability be well packed, and bring 
good prices. 

Mr. Thos. J. Meehan, of Thos. J. Meehan & Co., the well- 
known Baltimore brokers, gave te following information to the 
reporter of a Baltimore paper under date of July 29th: 


‘‘The consumption of last year’s canned goods pack has been large, as 
is shown by the stock on hand at present, and there was no surplus worth 
mentioning in any line carried over. Since March the market has shown 
a decided improvement and western jobbers are forced to rely on this sec- 
tion for their supplies, as the canners in the West have either sold out or 
raised their prices. 


“It is expected that the crop of peaches this season for canning will 
be larger than for several years. Already the large number of orders 
received from different sections of the country show that consumers appre- 
ciate the fine quality and delicate flavor found in Maryland peaches and 
that they are willing to buy them liberally when the cost is on a competing 
basis with the finer quality from California. 


“This does not refer to peaches alone, because the market on all 
other lines of canned goods has been strong and healthy. This is especial- 
ly evident on corn, in that many Maryland canners have sold for future 
delivery all they care to take a risk on or have advanced the prices so as to 
insure a steady demand. 


“The increased demand for tomatoes in the last three months is en- 
couraging tocanners. Fully three-fifths of the output of canned tomatoes 
of the entire country is packed in Maryland, Delaware and New Jersey. 
As compared with the 12,co0,00o cases packed in 1909, the pack is esti- 
mated at between 8,000,000 and 9,000,c¢co cases only, This falling off is 
due to the reduced acreage and unfavorable weather conditions In the 
West the output of this season compared with 1909 will be greater. 

‘*With peas this season’s pack in Baltimore was much smaller than ex- 
pected. The same conditions are true in the heavy pea packing cen- 
tres in the West and Northwest, where a greater quantity is produced, but 
of a much inferior quality.”’ 


THE TRADE wishes to call its readers’ attention to the 
change which has been made in the advertisement of H. Cot- 
tingham in this issue. To those interested, we would suggest 
that they communicate with Mrs. Mary A. Cottingham, admin- 
istratrix, for particulars. 


Pittsburg, Pa., July 27—Arrangements ire being made here 
for a mammoth Land Show, which is to be held Oct. 17 to 29. 
The object of the exposition is to provide information to the 
farmer, the homeseeker and investor regarding land openings 
and developments in all sections of the country, and to show 
samples of its mineral, agricultural, horticultural and botanical 
products of the soil, and to teach the students and laymen edu- 
cational facts concerning land reclamation and irrigation. 

The exhibits will include those of the United States gov- 
ernment, state exhibits, boards of trade, chambers of commerce, 
commercial bodies, land and irrigation companies and state ex- 
hibits from all parts. 


THAT IT WORRIES YOU. 


HAVE YOU ANY RUSTY CANNED GOODS? 
YOU CAN STOP THAT WORRY BY USING 


MAIER’S SILVER LACQUER 


Will cover ALL rusty cans---the more rusty the cans the better it will cover. 
easy to apply; dries quickly. Your cans will get their original color and look like fresh packed. 


WE MANUFACTURE LACQUERS---ALL COLORS---FOR BRIGHT AND RUSTY GANS, 
JOHN G. MAIER’S SONS, 


IF YOU HAVE WE KNOW 


Ready for use; 


BALTIMORE, MD. 


AYARS CAPPERS 
TACKSTICK PASTE 


Canning Machinery for Corn and Tomatoes 


NEW and SECOND HAND 
One Second-Hand Max Ams Machine, at reasonable price to prompt purchaser. 


A. K. ROBINS & CO., 724-26 E. Pratt St., Baltimore, Md. 


KING TOMATO FILLERS 
HAMMOND LABELERS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


THE TRADE. 


The following advertisement appeared in “The Trade” during season 1608. 
Several extracts having recently appeared in the trade papers relative to 
the “Quality Campaign’? we have decided to republish the full advertisement. 


Better Canned Goods 


MEANS 


More Canned Goods 
QUALITY MEANS QUANTITY 


Let every package of Canned Goods be a Food Show. 
Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods. 


Give the consumer value received. 


Make your pack a positive, not a negative influence. 

Don't forget Canned Goods are eventually intended for eating purposes. 
Remember ‘‘the proof of the pudding is in the eating.”’ 

The Consumer is the court of last resort. 

The yearly consumption of Canned Goods is only 10 cans per capita. 


Educate the Public to more Canned Goods with better Canned Goods. 


Start right with the right container. 


Use the can of quality, the housewife’s guarantee of goods of Quality. 


| The Sanitary Can 


SANITARY CAN CO. 


Factories: 
General Office: Fairport, N. Y., Indianapolis, Ind. 
447 W. FOURTEENTH STREET Bridgeton, N. J. 
NEW YORK CITY Sanitary Can Company, Ltd. 


Niagara Falls, Ontario. 


CANS MANUFACTURED UNDER!MAX3AMS,PATENTS 
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THE TRADE. 


CHICAGO MARKET. 


Special Correspondence to ‘‘The Trade’’ 


CuHIcAGo, August 3, IgI0. 

Weather Satisfactory.—A man told another of the recent 
death of his mother-in-law. His listener solicitously enquired : 
‘‘What was the complaint?’’ The complacent mourner answer- 
ed: ‘‘No complaint, everybody appears to be satisfied.’’ 

So it is with the weather out West. About all the damage 
to the pea crop has been done and you cannot hurt corn or to- 
matoes with hot weather if it don’t come too dry. 

Canned Peas.—The witches caldron is boiling in Chicago 
over the deliveries and receipts of canned peas and the familiar 
incantation is the true description of conditions : 

Boil! Boil! Boil and bubble ! 
Toil! Toil! Toil and trouble ! 

The buyers are trying to get what they bought and most of 
the packers are honestly trying to deliver what they sold. The 
difficulty is that the crop conditious threw everything off of 
grade and a packer who ran his peas before processing them 
through a No. 2 sieve, finds on opening the cans that he could 
not run them through a No. 3 sieve and that some would not 
go through a No. 4 sieve, and that instead of having a fine uni- 
form and fancy pack he has two or three sizes in each can. 

Packers who employ the ‘‘briner’’ process seem to be faring 
better in their grading as that process separates the heavy or 
prematurely hard peas from the tender peas and prevents these 
hard or starchy peas from swelling in the cans for they are sep 
arated by the briner or specific gravity process from the young 
and tender peas and are graded separately and packed for 
standards. 

Cheap grades of peas have advanced about roc. to 15c. per 
dozen and fancy 1s and 2s sieve are merely unobtainable. 

Canned Corn.—The supply is small and irregular and 
prices are nominal. Noone has any canned corn to sell and as 
roasting ears are now here in the market no one cares to buy 


SPECIAL - AND - MACHINE 


OF ALL SORTS 
QUICK SERVICE GUARANTEE, ABSOLUTE 


LAITNER BRUSH CO., Detroit, Mich. 


JUST GET OUR PRICES BEFORE PLACING THAT ORDER 


spot canned corn. In futures there exists a masterly inactivity. 
Packers appear to be sold up to their limit of anticipated output 
and buyers are well covered as to their wants. There is but 
little speculative feeling. 

Canned Tomatoes.—The movement is quiet, though 
retailers are disposed to buy spot tomatoes and store them, as 
they consider present prices low, and think the future of canned 
tomatoes points to higher prices. The trouble is that they can- 
not find No. 3 tomatoes of standard quality which run regular 
as to fillor color. It would seem that the East has unloaded 
upon the West the poorest qualities she had. That is the case, 
as the supply in the East is now reduced to goods of poor fill 
and color. The retail grocers of Chicago alone would absorb 
a hundred or more thousand even of No. 3 standard tomatoes if 
they could, in the month of August, find goods of fair quality. 

Very few future tomatoes have been sold to the retail trade, 
because the future price has all during the season been higher 
than the spot price and still is so. 

Picnic Season.—On August 4th, Thursday, before this 
paper goes to press, but after this communication is written, 
three big picnics will be held by the retail grocery interests of 
Chicago, all on the same day, and the retail stores most gener- 
ally will be closei. The South Side grocers hold one, the North 
Side another, and the Retail Grocers’ Clerks a third. 

The attendance at these picnics is usually good and condi- 
tions enjoyable. No one works harder than retail grocers and 
their clerks. Close attention to business, long hours and much 
mental anxiety and worry is incident to supplying this great 
population with food, and the responsibility, industry and activ- 
ity required is enormous to contemplate. Friendlier and closer 
relations should exist between retail grocers and canned goods 
packers. I think retail grocers, especially their officers, should 
be invited to the National Convention of canned goods packers 
and invited to express their views as well as wholesale grocers 
and brokers, and they should be invited to study the canning in- 
dustry in order to help educate their fellow retail merchants as 
to its importance. WRANGLER. 


California Canned Apricots in Trinidad. 


Consul Franklin D. Hale, of Trinidad, reports that his at- 
tention was called to a shipment of California apricots received 
by an importing house on that island from a New York export- 
ing house, wherein two cans had burst, thus affecting the ap- 
pearance of the rest of the shipment and injuring their sale. 
The cans show a bulging before breaking, indicating fermenta- 
tion and expansion, caused by carelessness in filling and sealing. 
Although the importers realize that such conditions will occa- 
sionally be found, it is, nevertheless, unfortunate, as this was 
the first order for this kind of goods from this house. 


COOPER JESSUP CHARLES W. ROBERTS 


JESSUP & ROBERTS 
COMMISSION MERCHANTS AND BROKERS 


CANNED GOODS 
No. 3 S. FRONT STREET, PHILADELPHIA, PA. 


THE EVERETT B. CLARK SEED CO. 


SUPERIOR SEEDS 
GREEN BAY, WIS. | MAIN MILFORD, CONN. 


GROWERS OF FOR CANNERS 


EAST JORDAN, MICH. OFFICE 
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NEW YORK MARKET. 


Reported by Special Correspondent. Market Conditions. 
Changes and Outlook. 


New York, August 3, 1910 

Market Firm, but Quiet.—Changes appear to have been 
relatively light in the market during the week. Some sales 
were made, but in the main there was little beyond the regular 
routine to interest either buyers or holders. In some repects the 
sales of nearly all varieties seem to indicate that retailers are 
carrying light stocks and this fact is expected to make a differ- 
ence with those holders who anticipate dullness ur otherwise 
through the week. Conditions have improved slightly in some 
of the more important varieties, but substantially everything 
remains as was previously reported. Buyers are holding off as 
long as possible before placing orders for their stocks for fall 
and winter. But evidently they will be forced to come into 
market and purchase freely, otherwise they will have no sto-k 
with which to satisfy their customers. With the outlook bright 
for an exceedingly heavy movement this season there is com- 
parative indifference on the part of many buyers. 

Tomatoes.—The situation is practically as it was last 
week, with exception of No, 10s which are 5c. higher. Other- 
wise no change has been made in prices. Holders are awaiting 
the change from present dullness which they have been assured 
is coming, but so far no indication of the increased purchases so 
long predicted is noted. The crop is variously reported and it 
is believed that buyers are waiting for fuller reports from grow- 
ing sections before they place orders for any considerable quan- 
tities. Futures are attracting no attention, though prices are 
held firmly up to quotations. The market has not shifted ma- 


terially, though here and there a buyer takes hold and places 
an order sufficient to create a favorable impression, but as a rule 
practically nothing different from what was previously reported 
has occurred. Spot full standard Maryland 3s have remained 
unchanged at 67%c. with some holders asking up to 7oc. regu- 
lar terms f. o. b. factory, but these prices are a little more than 
nomiual. Movement is too insignificant to make them produc- 
tive of any material importance in this market. Reports of 
continued dry weather which threatens to burn up everything 
that is growing are coming in, but even this possibility doesn’t 
cause buyers to show any more interest than formerly. The 
market is, therefore, in between seasons condition and until 
something more definite is known concerning the coming crop 
there will be little or no sbift in present conditions. 

Corn.—Very little is said about corn. Buyers can find but 
little to satisfy their requirements and prices are held firmly up 
to quotations upon what is offered. The crop situation is pre- 
carious in some growing sections and this addsto difficulties of 
the trade. It is, therefore, with some difficulty that operators 
are able to obtain what they want of the best goods. Others 
are selling about as previously reported. Crop reports are un- 
even, but in most instances they agree upon the proposition that 
the output will be below normal, thus justifying the higher 
prices asked in some quarters. The uneven crop conditions 
have created an uncertainty which wil] have more effect later 
than it does right now, perhaps, but of course it is impossible to 
make any prediction now that pretends toaccuracy. The time to 
the harvest of the crop is too long. There will be almost no 
change at once, though one may come later. 

Peas.—Even though the output is short buyers show little 
interest, largely because of the impression that has gone abroad 
that the quality is rather poor than otherwise. The crop ma- 
tured so quickly that it was impossible to save everything, 
though canners did their best and in some instances the supply 


PURE FOOD LAWS 


as well as common sense, demand care and cleanliness in 


handling the canned products. 


I can show you how to make your factory Sanitary and 


up to date, at a very small cost—also reduce your help and save raw 


stock. 


Write me. 


Md. Savings Bank Building 
BALTIMORE 


Bell ’Phone, St. Paul 5906 
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E. J. JUDGE 
CANNERY REQUIREMENTS 
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will be more or less marred by the poor stock which came 
through the rapid ripening in hot weather. Movement is con- 
fined to actual requirements now and no indication is seen of 
any shift in the situation. 

Asparagus.—There have been a number of slight changes, 
some up and some down, but so far holders here have not fol- 
lowed with any material shift in quotations. The situation is, 
therefore, practically as it was last week, though perhaps, it 
might be said that a majority of the grades are a shade firmer. 
It would be difficult to make predictions regarding the future 
of this commodity. 

Fruits.—Dealers are awaiting the new price list of Califor- 
nia fruits which has been expected and will be here, it is 
thought, within a few days. The market is quiet, pending the 
arrival of these new quotations. It is expected that a good 
many withdrawals will be reported, and there are indications 
that the leading varieties will be revised upward. The sales 
have been unusually heavy, and the demand for fruit for ship- 
ment fresh and for drying have combined to create firm condi- 
tions in the canned goods market. It remains for the new price 
list to tell the story. In southern peaches there has been a 
slight weakening, and sales have been made during the week 
upon a slightly reduced basis. The supply of Maryland peaches 
seem to be liberal and of excellent quality, but the railroads are 
annoying packers, because they do not bring them into Balti- 
more as they used todo. The packers are obliged to do that 
themselves, according to letters received here. It will make 
considerable difference in the course of the season. Movement 
is slack, because of the season, and the situation promises no 
immediate improvement. 

Salmon.—No change of moment has occurred in the mar- 
ket. Sales are made in a small way only, and then for the 
satisfaction of some present offer or some requirement that was 
unexpected. Buyers are taking only relatively small quantities 
otherwise. Prices remain unchanged. Some of the new pack 
is coming forward and sales are made in a small way from the 
new stock, but deliveries on contracts made earlier in the season 
constitute the bulk of the movement. The situation is,. there- 
fore, relatively unchanged. In most instances retailers are dis- 
tributing only small lots and this keeps down requests for larger 
lots from wholesale hands. Prices are rigorously maintained, 
however, and there is not the slightest indication of improve- 


ment at present. Nor are holders disposed to concede anything 
for the sake of securing business. 


Sardines.—The market has remained unchanged, with 
most holders distributing only small quantities. The run has 
improved somewhat, but scarcely enough to make packers opti- 
mistic. The outcome of the present situation is likely to be 
better business ultimately. There is, however, a feeling that 
perhaps the pack is larger than the canners admit and buyers 
are conservative in their operations because of this. 


Lobster.—The market is unchanged, with sales made in 
small lots, though for immediate delivery sometimes buyers take 
considerable quantities. Consumption is necessarily diminished 
by the high prices and the difficulty of securing goods, unless 
these high figures are paid. HvuDSsON. 


The Purchasing Commissary’s Office, U. S Army, 39 
Whitehall St., New York City, N. Y., is asking for sealed pro- 
posals in triplicate for furnishing and delivering 231,674 No. 3 
cans of tomatoes, proposals to be received at that office until 10 
o’clock A. M., August 15, 1910 ~=Information will be furnished 
upon application. Envelopes containing bids should be marked 
‘*Proposals for Subsistence Stores opened August 15, 1910,’’ and 
addressed to Col. A. L. Smith, A. C. G., U. S. Army. 


Foreign Trade Opportunities. 


[Inquiries in which addresses are omitted are on file at Bureau of 
Manufacturers. In applying for addresses refer to file number. ] 

No. 5242. CANNED GOODS AND CONFECTIONERY.—A re- 
port from an American consul in Great Britain states that a 
local business house desirms to communicate with American 
manufacturers of canned goods and confectionery. 


No. 5246. WoOOD-WORKING AND BOX-MAKING MACHIN- 
ERY.—An American consular officer in the Far East has for- 
warded an inquiry received from a local sawmill company re- 
questing particulars of a plant for making tea boxes, with full 
details of all requirements for the purpose. Quotations are de- 
sired for the different machines, etc , necessary to complete an 
outfit for an output of 500 boxes of 2cubie feet capacity per 
day of ten working hours The following articles are required: 
Steaming vats, lathe for peeling the sheets off, shears for cutting 
lengths roughly, chamber for drying the sheets, press for 
cementing together, and shears for finishing cemented sheets. 
The same company also desires information and prices on wood- 
working machinery of various kinds. 


PATENTEO 
NHOO IWHHOW 


MORRAL BROTHERS 


MANUFACTURERS OF 


THE MORRAL CORN HUSKING MACHINE 

THE MORRAL CORN SILK BRUSHING MACHINE 
THE MORRAL SINGLE CUT CORN CUTTER 

THE MORRAL DOUBLE CUT CORN CUTTER 
THE MORRAL CORN COOKER-FILLER 

THE MORRAL CAN WIPING MACHINE 

THE MORRAL LABELING MACHINE 


ALSO DEALERS IN 
CAPPING MACHINES and RETORTS 


and can furnish complete Line of Corn Canning 
Machinery. Write for circulars and other 
information. Address 


MORRAL BROTHERS 
MORRAL, OHIO 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 


ff 
te 


THE TRADE 13 


For a Varied Limited Output 


“BLISS” SEMI-FAOTOMATIC FLOATER 
Simple and Efficient 


This is a machine particularly adapted for plants handling a 
large variety of work, where the output of each style is limited. 


It is simple in construction and operation, efficient, and eco- 


nomical in the use of solder. Details on request. 


| 
| 
We build the complete line of High Speed Automatic Can | 
Making Machinery for both | 
| 
| 


OPEN TOP AND PACKERS’ CANS 


SEND FOR CATALOGUE 14 


‘“*BLiss’?’ PATENTED SEMI-AUTOMATIC 


E. W. BLISS COMPANY 
25 ADAMS STREET, BROOKLYN, N. Y., U. S. A. 


Representatives for Chicago and vicinity: STILES-MORSE CO., 562 Washington Boulevard, Chicago, Ill. | 


Zastrow’s 
Oyster Steam Box. The PERFECT CAN STAMPER 
WILL STAMP 


120 Cans per minute. 


Each Mark Ferfect. 


Improved Square Oyster Steam Box, Power 


TuEsE Boxes are made square, so that when the square cars filled with es 
oysters are run into them, they fill the Box as full as practical, thereby H und red S In use. 
leaving very little unused space for the live steam to fill up. They are PR ICE $25 00 EACH 


made of % inch plate steel, riveted together with 54 inch rivets, all seams 
and joints are fitted and caulked carefully, the frames are filled with pack- 
ing and fitted with two swinging doors, the tracks are securely fastened to 


the heavy angles forming the corners of the Box. Every Box i: furnished STEA M A P u L | A N CE Vi FG Co 
with steam pipes fitted to Box, safety-valve, steam gauge and all valves . s 
necessary. They are generally made 25 feet long, 30 inches wide by 31 inches 


high inside, to hold three 8 ft. cars easily, but are made to any desired length. B AT AVI A, N. vr 
GEO. W. ZASTROW, WM. H. SMITH, A. K. ROBINS & CO., 


Enai LEROY, N. Y. BALTIMORE, MD. 
Mechanical Engineer, General Agent Eastern Agents 


1404-1410 THAMES ST., BALTIMORE, MD. 
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California Market. 


The Situation in the Pacific Coast States, as reviewed by 
} our Special Correspondent for the past week. 


San Francisco, CAL., July 30, 1910. 

Fruit Ripening Fast.—Practically all of the California 
fruit canneries are now busy packing peaches and offerings are 
unusually heavy for the early part of the season. Extremely 
warm weather has been experienced during July in the Sacra- 
mento and San Joaqu'n Valleys, and fruit is ripening from ten 
days to two weeks earlier than usual. If this condition of 
affairs continues the pack of peaches may be curtailed through 
the inability of the canneries to care for the fruit in the limited 
time it will be available. There is considerable complaint in 
regard to the small sizes of the fruit now being delivered to 
canners, this being due partly to the early ripening season and 
partly to inefficient thinning last April when the fruit was set- 
ting. Inthe districts where a specialty is made of canning 
fruits, however, there is no complaint and no shortage of large 
sizes is anticipated. One of the features of the canning busi- 
ness this year is the fact that canners from around the Bay are 
purchasing stock in the valley districts as never before, and this 
will work against any material curtailments of the pack of 
peaches. Fruit is being shipped to canneries two hundred and 
fifty miles away, and firms that never packed Valley peaches 
before are putting up large packs this season. Labor is easily 
secured in the large cities around San Francisco, while in the 
Valley towns it is very scarce, and this is working against the 
establishment of more canneries in the growing districts. 

Outlook Favorable.—The high prices for dried fruits cur- 
rent on the Coast this season will assist materially in creating 
a more extensive market for canned fruits. The crop of prunes 
in the Santa Clara Valley will be less than one-half of a normal 
one, and reports from other prune growing sections indicate that 
sixty percent of a full crop is the best that may be expected. 
The crop of apricots will be a fair one, but it is asserted that 
fully two-thirds of the dried fruit pack has been sold already 
for export. Peaches alone will be in heavy supply, but prices 
are higher than they were last year, with prospects of another 
advance soon. With dried fruit high in price and canned fruits 
comparatively cheap, the demand for the latter should be stimu- 
lated considerably, and the greatest quantities ever disposed of 
should be sold during the coming season. 

More Advances.—The California Fruit Canners’ Associa- 
tion has issued a new price list to the trade, and a number of 
withdrawals and advances are to be noted. In the line of Bart- 
lett pears there have been advances made in almost every grade 


THAT LONG, FINE-CUT KRAUT 


is only produced b 
using a machine with 


LONG, CURVED KNIVES! 


This improved German Pat- 
tern Kraut Cutter with hard- 
tempered knives is the only ma- 
chine that will produ e this long, 
fine-cut kraut. 

More than fifty of the largest 
kraut maoufaturers in this 
country can testify to this. 


“GERMAN 
KRAUT CUTTER 


is - 


= = Write for Catalogue - - 


JOHN E. SMITH’S SONS CO., Buffalo, N. Y. 


as follows: No. 3 extras, 1oc.; No 2% extras, 15c.; No. 2% 
extra standards, 10c.; No. 2% standards, 1oc.; No. 2% seconds, 
1oc.; No. 8 extra standards, 4oc.; No. 8 standard, 25c. In the 
line of cherries No. 2% extras, blacks, have been withdrawn, 
and No. 8 water and pie cherries, Royal Annes and Whites have 
been added to the list. The price changes have been confined 
to the No. 8 sizes, and advances have been made as follows: 
No. 8 extra standards, Royal Ann, White and Black, 50c.; 
No. 8 standards, same varieties, 25c. 

Apricots.—The packing of apricots is still well under way 
in the growing districts along the Coast, and canners are putting 
up a large pack. The quality, however, is not quite up to the 
average, the fruit being off color badly and smut is present in 
quantities. Large sizes are difficult to obtain and the impres- 
sion is prevalent that several packers have oversold on fancy 
grades. 


Corn and Tomatoes.—The more settled conditions now 
being reported from the East in reference to corn and tomatoes 
is causing the local market to show more life, and considerable 
trading has been done of late. Wholesalers are now stocking 
up on corn for the winter trade, aud during the past week there 
have been some very satisfactory sales of tomatoes at opening 
prices. Purchases of canned corn have been quite heavy, it 
being the general impression that the coming season will be a 
very heavy one on the Coast where so much development work 
is being done. Some large shipments of canned goods will be 
made from this port late in the fall for Alaska, and wholesalers 
are securing early deliveries of this season’s pack. 

Salmon.—The pack of sockeye salmon in the Northwest 
to date has been very satisfactory, as has been the pack of other 
varieties of salmon, but even if an extremely large pack is put 
up many operators will not be able to fill all of the orders that 
have been accepted. Buyers are clamoring for early delivery, 


“THE JONES” 
LOCK SEAM BODY FORMER 


WITH SIDE SEAM SOLDERING ATTACHMENT 


THE JONES MACHINE CO., BALTIMORE, MD. 
MANUFACTURERS OF 


CAN- MAKING. 
MACHINERY 
—@— 


ARE YOU WATCHING OUR 
ADS EACH WEEK 


2 
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and goods are being shipped from some plants within a few 
days of packing and no stocks are being accumulated. Receipts 
of canned fish from Alaska are getting heavier, but no trouble 
is experienced in getting rid of all that can be secured as soon 
as it arrives. Common grades of red fish packed in Southeast- 
ern Alaska are bringing $1.15. 

For the third successive year the Griffith-Durney Co. has 
received the first shipment of red salmon from Alaska, the ship- 
ment this season consisting of 6,000 cases received from George 
T. Myers & Co., packed under the Courage brand. With sales 
of spot pink salmon reported from Great Britain at a price 
equivalent to 80c. f o.b. Coast, this firm is very optimistic over 
the outlook for this fish and predicts an opening price this sea- 
son much higher than thet named last season. 

News Notes.—The big fruit cannery of the Armsby Pre- 
serving Co. at Yuba, Cal., is now running full blast, and about 
three hundred employes are now busy. An average of 16,000 
cans of fruit are being put up daily, and this will be increased 
as the season advances. Peaches are receiving the bulk of atten- 
tion at the present time. 

The Napa cannery commenced operations on July 16th on 
apricots and pears. The pears are being brought in from the 
Sacramento River districts and the apricots are being shipped in 
from San Jose and Santa Clara Valley points. 

Libby, McNeil & Libby has secured a contract from the 
Government for supplying the navy with 5,000 cases of con- 
densed milk from the factory at Loleta. The plant there is 
being enlarged and new canning machinery installed. 

Canned crabs from Japan are now coming in in large quan- 
tities on every vessel from the Orient. Five years ago the im- 
portations of this article were carried on by but three firms, 
while now there are twenty in the business. 

John M. Young, general manager of the American Can Co., 
is now in Honolulu engaged in perfecting the compiny’s plans 


for local improvements. A new factory is to be erected with a 
capacity double the demand that is to be expected in the near 
future. The growth of the Hawaiian Pineapple Co. is largely 
responsible for the move that is being made by the can making 
concern, the latter at present occupying one of the canning 
company’s buildings at Iwilei. As soon as the American Can 
Co. can vacate their present quarters the pineapple canning com- 
pany will utilize the extra space for its industry. Another rea- 
son for the change on the part of the can making concern is the 
desire to introduce the new and improved machinery that has 
been installed in the plants on the mainland. 
BERKELEY. 


The 1910 Directory of Canners. 


We have just recently received a copy of the 1910 issue of 
the Directory of Canners, issued by the National Canners’ 
Association. 

Every member of the Association receives a copy of this 
book, and to these, and all others who have seen it, there is no 
further necd for praise or recommendation; it speaks for itself. 
But to those who must buy it we feel that we are justified in 
saying it is well worth the price asked, $2. It is printed on 
excellent paper with attractive type; it is easily read and so 
arranged that no time is lost in locating the name of a firm. 
It is arranged by States and Counties, and in cases where the 
owner has his office separate from the factory the address of 
both is given. Branch houses are also marked, so that it is 
unnecessary to send out duplicate cards or letters. After each 
name are letters signifying what that firm packs and, taken all 
in all, we think it will be found very useful in the office of either 
a canner or a supply man. 

Those desiring copies should address Frank E. Gorrell, 
Secretary, National Canners’ Association, Belair, Md. 


The ‘‘Eureka’’ Can Filler 
has no equal. 

“7 Thoroughly efficient; great 

capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘Eureka’’ Works, 
Silver Creek, N. Y. 


WOULD YOU DRESS A PIG IN SILK? 


No? Why then do you put an expensive label on a can 
that will soon become spotted, rusty and unsightly. Why 
not lacquer the can and keep it in harmony with the label? 
The increased sales will more than pay for the lacquering. 


BARRETT’S | Prevent 
LACQUERS 


INCREASE THE SELLING QUALITIES 


BARRETT’S Lacquers come in attractive colors and can 
be applied with machine or brush. SAMPLES and QUO- 
TATIONS on request. Yours truly, 


M. L. BARRETT & CO., 


219 LAKE STREET, CHICAGO, ILL. 


SEEDS FOR CANNERS AND PACKERS 


THE NAME THAT STANDS FOR QUALITY 
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Advertising Canned Goods Without Expense. 


A Subseriber to The Trade Points Out How Easy it is to Get Space 
in Your Local Paper, Without Cost, and which May be 
Used to Increase Your Business. 


JULY, 26, 1910. 
THE TRADE, 


Baltimore, M.’. 


Dear Sir:—In your issue of Friday, July 22, I find the usual interest- 
ing letter from your Chicago correspondent, ‘‘Wrangler.’’ My friend is 
very good at throwing bouquets. And why not? Better put the flowers 
in the hands of your live friends rather than upon their graves after death. 
Better to enjoy the things of life and have some words of praise during 
your earthly existence, than to have volumes written about you after you 
have passed the great divide. 

I wish to call attention to the fact, that more than one year ago I 
advocated in both of the trade journals the importance of publicity in your 
home paper. I suggested in my articles, written at the time mentioned, 
that every packer had influence with his home paper, and that every 
packer had ability to say something of advantage to the packing business, 
He can get into his local paper without cost by having an interview with 
the reporter or editor, as the case may be. Each community where a 
paper is located wants all the local news that it is possible to obtain to 
give to its readers. A packer who will make friends with the editor or the 
reporter of his local paper can get an article published, that is advan- 
tageous to the packing trade, at least ten times a year. 

The fact of the business is, here at home, the reporters for the two 
daily and semi-weekly papers call on me more often for news items than 
I am able to supply them. It is not an unusual thing at all for me to get 
an entire column, and sometimes two columns in both daily and semi- 
weekly papers, articles that might be considered by some editors almost 
as advertisements of the canning business But they continue to come, 
asking for news items, and continue to print items that are of benefit to 
the packing interest, and items that the reading public seem to enjoy 
reading. 

In Sunday’s issue of one of the papers here, I had more than one 
column, and as the result of that, the rival paper in this town sent the 
reporter to me for a news item concerning the canning trade, which 
resulted in a column in that paper in Monday’s issue. I find the owners 


of newspapers more than willing to publish anything that is of any inter- 
est at all to their readers, and every other packer will find the same condi- 
tion in his own town, if he will only cultivate the acquaintance of the 
editor or reporter of the paper. If he will only take the trouble to write a 
crop report, an article on canning, an article on the pooling of canned 
-oods, an article on improved sanitary conditions, on anything that would 

e of interest to the public, it can be turned at the same time in the inter- 
est of the canning fraternity. 

I now suggest that some of my brother packers do some of the work 
suggested; get at it at once, do not put it off for some more convenient 
time. Any packer can either write or tell things of interest through the 
columns of his local paper. It is wonderful how much good these articles 
will do; it beats all the patent advertising in the world, it is really a heart 
to heart talk with the people of your own community who are interested 
in you and your affairs, The canning interest can get much valuable pub- 
licity without cost at all, if they will only take advantage of their oppor- 
tunity. 

It might be well for the Secretary of the National Canners’ Association 
to get up an article as a pattern and mail them to the packers all over the 
United States, and request them to have something published along the 
line of the articles furnished by the secretary of the canners’ Association; 
there is everything to be gained by the proposition. 

As [ have said before, and still say, the pack of peas, corn, tomatoes 
and all kinds of fruits and vegetables have not been iu excess of the re- 
quirements of the consuming public during the past two years. In spite 
of this fact, the largest end of the pack went into the hands of the jobbers 
without profit to the packers. It is high time that the packers are coming 
to their own. I repeat that the packer can alternate his condition, he can 
better it if he will join in one of a number of packing concerns that might 
be organized, none of which would be the violation of any law of any state, 
or the United States. 


The Federal Government recognized the necessity, and have gone so 
far as to stop the cutting of railroad rates by some of the large trunk lines, 
on the ground that the interest of the stockholders must be preserved, 
they permitted the railroads to make joint rates that will yield them 
remuneration for the capital invested. 


It is distinctly to the interest of the consuming public now that the 
packers join hands, get sufficient capital together to improve sanitary con- 
ditions in their factories, to improve the conditions of marketing, their 
cost for advertising and their products, so that the public will understand 


OLIVER J. JOHNSON, President. 


CANS AND 
SOLDER HEMMED CAPS 


Wheeling Can Company, 


| Wheeling, W. Va. 
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READY CASH 


would come in handy just now. If you have some old machinery 
or other material laying around the factory that.you cannot use, 
because of some recent improvement in the manner of packing, 
you can find a quick sale for this cast-off equipment, and it will 
bring ready cash. The quickest and best means for making this 
sale is by way of a small ‘‘ Want’’ advertisement in The Trade. 
The cost is little, the trouble less, and the returns great. Send in 
your list to-day, and we will do the rest. State whether you 
wish your name to appear in connection with the advertisement, 
or if you wish replies sent care The Trade. 


THE MONITOR-THOMAS SANITARY WAS 
PATENTED 


A saving in the net cost of tomatoes. 
SORTING The bad tomatoes returned to the grower. 
The unripe ones saved and used as first-class stock. 


Each tomato repeatedly treated to an individual bath—washed in clean water only 
WASHING Cracked tomatoes washed as clean as sound ones. 
A perfectly sanitary operation. 


Sanitary scalding. 
SCALDING Precisely accurate control of the steam supply. 
Absolutely uniform and thorough scalding. 


HUNTLEY MFG. CO., Silver Creek, N. Y. 
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how many uses may be had of the different kinds of fruits and vegetables 
being packed, and how pure and how good the vegetables and fruits that 
are now being packed by the American packers are. 

With a sufficient amount of capital invested to carry on the business 
intelligently and market the products as the public demands and requires, 
set aside a reasonable percentage of the profits to advertise the goods that 
the packers wish to market, and you will have more demand than you will 
have goods to supply the demand with. 

There is nothing more wholesome, and in fact nothing cheaper than 
the fruits and vegetables that are being packed today in America. Look 
at Uneeda Biscuit, there is a reason for it; 57 varieties; the ‘‘Chest with the 
Chill in it;’’ ‘Red Fern Corsets,’’ and a number of other things that are 
being successfully and intelligently advertised. The public pays the 
advertising bills and yet the public 1s not hurt, because it is getting back 
what it wants at a price that it is willing to pay. 

The idea of a packer producing hominy and selling it to a jobber at 
45c. per doz.; pumpkin at 42%c.; corn at 47%c.; for which the consumer 
pays oc. per can, by far the largest end of the profits going to the retailer 
and jobber, and none to the packer. The packer is entitled to some con- 
sideration for having produced that which enriches the jobber and the 
consumer 


The packer should get fair returns for his investment The packers 
can answer for themselves; they are not receiving, and have not been for 
some time, fair returns on the investment. Every packer must join me in 
my contention, that a packer is entitled to fair and just returns on the 
investment. 

Start the ball rolling and keep it going. 


Respectfully, 
“EXPERIENCE,” 


Mr. Thos. J. Meehan of Thos. J. Meehan & Co., the well- 
known Brokers of: Baltimore, states, in a recent communication 
to the local papers (and which has been copied by many other 
papers in various sections of the country) that this will be a big 
year for the canners and that prices have been and will be good. 
This little talk is a good ‘‘boost’’ for canned goods and a pretty 
good review of present canditions. We are incorporating it in 
this week’s Review. 


A Damaging Letter Well Answered. 


The attention of the Bureau of Publicity has been called to 
a clipping which has been going around to the press of this 
country. 

It is the synopsis of a communication published in the Lon- 
don Lancet of May 14, 1910, on the ‘‘Dangers of Canned Fruit.’’ 

The article is one that is apt to be given a great credence 
because it is from the pen of Mr. Otto Hehner, public analyst 
of West Sussex county, England, and its publication by the 
London Lancet also carries great weight, especially among the 
better educated and professional readers which largely go to 
make up its list of subscribers. 

Their attention was first called to this article by Mr. A. P. 
Williams of the firm of R. C. Williams & Company, Hudson 
St., N. Y. The Bureau immediately wrote the paper which 
published the article and the editor mailed them a copy of the 
Lancet containing the full article which reads as follows : 


The Dangers of Canned Fruit. 


A highly important report was presented tothe West Sussex county 
council by its public analyst, Mr. Otto Hehner, at the meeting on May 6th. 
In these days it would be thought that there could be no need to emphasize 
the evils and dangers that must arise from the consumption of impure and 
unsound food; but it is probable through the ignorance of the consumer as 
to what he is eating that there is such a large consumption of foodstuffs 
which may prove, and undoubtedly do in very many cases, very injurious 
to health. Mr Hehner in his report draws attention to the dangers of 
eating tinned fruits canned as they are at the present time. 

‘‘On opening a tin containing preserved tomatoes,’’ Mr. Hehner says, 
‘or any other acid fiuit, it can in every case be easily observed that the 
tin surface shows marks of etching. The acid while in contact with the 
tin gradually attacks and dissolves it. Asa consequence the tin gradually 
leaves the canister and permeates the fruit. The more acid and the older 
the goods the greater the proportion of tin which contaminates the food, 
until a time is reached when the acid perforates the canister. Tin com- 
pounds are by no means without physiological action, and when ingested 


DON’T CAN 
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Western Agents: SPRAGUE CANNING MACHINERY CO, 
5 WABASH AVENUE, CHICAGO, ILL. 


Use the Ryder Can-Marker and have 
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in quantities beyond 2 or 3 grains per day gradually accumulate in the 
body and then become injurious.’’ 

Mr. Hehner goes on to refer to his analysis of seven samples of toma- 
toes, and expresses his opinion that those containing 3.2, 3.6, 5.0, §.5, 65 
and 6.8 grains of tin per pound were unfit for food. The figures refer to 
six of the seven samples; the remaining one, containing 2.7 grains of tin 
per pound, Mr. Hehner thinks, might not beinjurious. And Mr. Hehner 
points out that his remarks not only apply to tomatoes but to pineapples, 
pears, peaches and apples. These tinned fruit are eaten by the unweary 
in large quantities without obvious injurious effects, but if the consumer 
knew that what he does consume is fruit plus tin, he would, if he valued 
his health, object to this sort of delicacy. 

‘‘In my opinion,’’ Mr, Hehner says, ‘‘which is based upon the experi- 
ence of very many years, I consider the preservation of acid fruits in tin 
canisters to be entirely improper and fraught with danger to the health of 
the community unless the ‘‘canner’’ takes some means to protect the inner 
surface of the canister, by application of varnish or lacquer, from the at- 
tack of the acid. 

‘ The trade in canned goods has assumed such gigantic proportions 
and has been allowed to go unchecked for so many years, that it is impos- 
sible for an individual public officer, like myself, to stem the tide, I never- 
theless, take this, the first opportunity which I have had in my public 
capacity, to raise my voice of warning against the cunsumption of food of 
this kind, which from the very manner of its preservation is bound to be 
impregnated with a metal that should have no place in the human body.”’ 

Mr. Hehner concludes his report by complaining of the ab- 
sence of the necessary power to bring the persons who thus de- 
base and defile food to justice, and wonders that the inhabitants 
of the country do not insist that the Government furnish its offi- 
cers with the power. 

Of course it is inconsistent to ask the London Lancet to 
make a retraction in this case because the offending article is in 
the form of a communication so we have addressed the foilow- 
ing letter to Mr. Hehner. 

BELAIR, MD, July 21, rgro. 
Mr. Otro HEHNER, care The Lancet, 
London, England, 

My Dear Sir: The attention of our Bureau of Publicity has recently 

been called to a contribution made by you to the correspondence columns 


of the Lancet of May 14, 1910, respecting the evils and dangers that arise 
from the consumption of canned foods. 

Your position in this matter is, to say the least, unique, and to us, 
most surprising. If your conclusions respecting the consumption of can- 
ned tomatoes were correct their use as foods would be prohibited, not only 
by law, but by public sentiment, which is above all law. 

With all due respect to the high position that you hold, we think that 
your statement regarding the quantities of tin found in tomatoes must be 
made up from analyses of canned tomatoes that were condemned as unfit 
for food. Hence, the high percentage of tin; or else the vegetables were 
in receptacles that were coated with a very low grade of tin. 

The subject of salts of tin is one that our Government officials are fol- 
lowing very closely and, so far as we can learn, no chemist of our food de- 
partment has allowed himself to take any such sdvanced position as that 
held by you. It is true that we have had tomatoes seized on accouut of the 
presence of the salts of tin, but same was found in ‘‘swells’’ or ‘‘leaks’’ 
which are never put on the market or consumed by the public; the canners 
already having made provision for the return of the same to them. 

The canning industry has at times suffered from unwarranted attacks 
from persons like yourself, holding high theoretical views based on -in- 
adequate information. These attacks seem so very unnecessary, for the 
public mind just now is anyway roused to the very highest pitch on food 
dangers that really exist. We cannot see the occasion for you to attempt 
to prejudice their min is on imaginary ills that will grow out of the use of 
canned foods on account of the presence of tin, when science and experience 
are both against your position. 

We write this letter in the very best spirit and our information is based 
on the vast number of cases of this kind that are constantly passing 
through our office. Our National Canners Association stands for a better- 
ment of the conditions of our industry and we will not defend the wrong 
in any way for the sake of carrying a point 

In case we have misstated any fact which your practical experience 
can disprove, we stand willing to make most ample amends. In the mean- 
time we beg that you receive this letter in the same spirit. 

Yours very truly, 
FRANK E, GORRELL, Secretary. 


A certain Canner wants to buy just what you have 
too much of. A glance at the ‘‘For Sale’’ page will give you 
the answer to the puzzle—read it carefully. 


LEWIS STRING BEAN CUTTER. 


a; 


The above illustration represents our improved String Bean Cutter Weare using 
the same principle as on the original machine, which has given such excellent satisfac- 
tion and are still in use by many canners. 

Improvements consist of heavier frame, bevel gears and shaft drive for vibrating 
feeding hopper and screen. Knives held down by springs, allowing sticks, stones, nails 
or any foreign substance to pass under the knives without breaking any of the parts. 

Beans are scattered into vibrating hopper, fed automatically into pockets of drum 
carried to the knives, cut and dumped on to the vibrating screen, taking out the short 

' pieces that may come from cutting close to the end of bean. Capacity about 20,000 two 


pound cans in ten hours 
Built E. J. LEWIS, Middleport, N. Y. 
8 Infringing. 


Me 14, 1901. Machines using thie principle are 
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EDITORIAL JOTTINGS. 


Mr. Hugh S. Orem, president the Booth Packing Co., of 
_ Baltimore, and rightly styled ‘‘The Orator of the Chesapeake,’’ 
who created so much enthusiasm by his speech at the Cincinnati 
Convention in 1908, having been strongly urged, has finally 
accepted an invitation to address the Asso iated Clubs of Domes- 
tic Science in the interest of canned goods. This meeting will 
be held in New York September 17th to 24th next. 

Mr. Orem, while always greatly interested, and taking an 
active part in all matters pertaining to the canning industry, 
has not made a public speech since his memorable address at 
Cincinnati. He has entered heartily into the preparation of his 
address for the New York meeting, however, and is manifesting 
the greatest zeal, as he fully realizes. that the great canned goods 
industry will naturally look to him to place it on the high plane 
it deserves in the estimation of those interested in Domestic 
Science. The responsibility is one not to be lightly thought of, 
and the industry may rest assured that ‘‘The Orator of the 
Chesapeake’’ will fitly represent it. Mr. Orem has only ac- 
cepted the invitation because he recognizes the opportunity to 
shed additional light on the art of hermetically sealing fruits 
and vegetables in cans, thereby benefiting the entire canning 
industry, with which he has been connected so long and for 
which he has thought, planned and worked with an eve singly 
to its advancement. 


Domestic Science is an important and interesting subject 
and we will have more to say regarding this matter later on. 


“Wrangler” in this week’s letter makes a suggestion that 
seems to us to be worthy of consideration, and if carried out 


might prove of considerable benefit to the canning industry. It 
is to invite retail grocers, as well as wholesale grocers and brok- 
ers, to the annual Conventions of the National Canners’ Asso- 
ciation. He points out that the retailer should know more about 
canned goods, that he should be made a friend of by the can- 
ners and his troubles and the canners’ troubles should be dis- 
cussed in the presence of each other. The retailer is probably 
more interested in the distribution of canned goods than is eith- 
er the jobber or the broker. If his work is made easier and if 
he is helped in the proper manner the demand for canned goods 
will increase, without a doubt, and the jobber and broker will 
get their share of the increased business in the natural course of 
trade. It is the nearest approach to the corsumer that can be 
made without appealing to the latter direct, 


The retailer seems to be perfectly willing to help increase 
the sale of canned goods but he is not prompted and helped 
properly, he says, and it is hardly reasonable to expect that he 
will give any great amount of thought to this one line. He 
can’t give it sufficient thought, if fact, because of the many 
other lines which would suffer if he did so. It is up to the can- 
ners to help him plan a campaign and while a great many re- 
tailers would not be in attendance at the Conventions, even if 
they were asked, it is possible a fair number would attend; at 
least the officers of the Retailers’ Associations would, no doubt, 
be glad to take advantage of it. 


We are in receipt of a circular letter from Mr. Jas. M. 
Hobbs, secretary of the Brokers’ Association, in which that 
Association advises it’s members to be prepared to subscribe to 
the Publicity Campaign of the National Canners’ Association, 
subscription blanks for which purpose Mr. Gorrell has probably 
already mailed out to the brokers of the country, 

One paragraph in this circular letter reads as follows: ‘‘The 
foundation of our Association is co-operation, and I believe (it 
is signed by President Jones) we will be only as strong as we 
are valuable to others. Every broker that handles canned goods 
is interested in this Campaign, as well as every canner, although 
of course not to so great an extent, and as funds to defray the 
expense of this Publicity Campaign are to be secured by volun- 
tary subscriptions only, it seems to me that we should all do 
our part.’’ 


It strikes us that that paragraph is well worded, and it dces 
not only apply to the members of the Brokers’ Associatii n, who 
we feel confident will respond in their usual generous manner to 
such requests, but also to the members of all other Associations. 
The great advantage in belonging to an Asscciation is co opera- 
tion. When the majority of an Association decides that a certain 
thing is best for the industry all the members of that Associa- 
tion should fall in line, and unless they all do fal] in line then 
there is no Association, but only a mere pretense. 


It has been demonstrated that the money collected for this 
Publicity Campaign was well spent during the past year and a 
great amount of good has been done. It is proposed to keep 
this good work up but it can only be done in the manner in 
which it should be done when all the canners of this country 
subscribe to the full extent of their pack. The rate per case 
has been placed at a low figure, and we believe every packer ean 
afford to pay it. Now don’t let the brokers, the jobbers, the 
supplymen or anybody else, out-do us in this respect. The can- 
ners should subscribe more than anybody else, and they 
shouldn’t fall below the standard set. 


In its issue of July 25th, the Indianapolis (Ind.) Star gives 
a column and a half to an article written by Louis Ludlow re- 
garding tle canning industry in and around Muncie, Ind. It 
also gives a picture of Mr. Frank C. Ball, who has evidently 
furnished practically all the information. This article is an ex- 
cellent one to help increase the consumption of canned goods. 


THE TRADE. 


Crop Correspondence. 


A Few Live Reports from Subseribers Who Appreciate this Ser- 
vice.—If You Value These Reports then Let us Have 
Your Report Regarding Conditionsin Your 
Loeality, for the Benefit of Our 
Other Readers. 


Codorus, Pa.—Under recent date the Codorus Canning Co. 
advise us as follows: ‘‘The acreage planted to corn in this 
section this season is not as large as in former years, and the 
prospects are that the crop will be somewhat below normal. 
The weather conditions, however, will determine the yield to a 
large extent. The crop of beans is good—equal to that of for- 
mer years, and the pack will be an average one. The pack of 
corn will not be as heavy as usual.’’ 


Vineland, N. J.—The Vesuvius Preserving Co. write us as 
follows: ‘‘Referring to tomatoes principally, wish to say that 
the prospects for crop yields in this section at this writing are 
very good, and it now looks as if the year’s pack will compare 
well with that of former seasons. The labor situation is in good 
shape. Growers are demanding $7 and $8 per ton for the raw 
material. We grow some of ours and contract for the balance; 
the yield per acre seems to be on the increase. A report says 
the Farmers’ Canning Co. will not operate.’’ 


Haddonfield, N. J.—IJn a recent letter to THE TRADE a 
subscriber advised that he would let us have more information 
regarding the conditions in South Jersey, through which coun- 
try he was traveling. We now have the following ktter: ‘‘In 
estimating the prospects for canner’s tomatoes in South Jersey, 
would say that a 200 mile trip through the larger portion of 
Gloucester, Salem and Cumberland Counties touching the fol- 
lowing important growing points: Mulica Hill, Williamstown, 


Clarkesboro, Glassboro, Clayton, Malaga, Vineland, Millville, 
Bridgeton, Quinton, Salem and Sweedesboro, interviewing pack- 
ers and farmers, it would appear that nearly all packers have 
contracted for sufficient acreage to supply their requirements, 
but that the total acreage is not so great as last year. Toma- 
toes have made a good stand of healthy, vigorous plants, and 
with favorable weather will produce a good crop, but so many 
farmers who grew for the open market last year, have this year 
replaced tomatoes with white potatoes that there will be less 
available for shipment by rail or boat. 

‘*West of Salem and Bridgeton, along the river and creeks, 
the acreage is larger than last year, due to improved roads to 
the shipping points, opening up new territory that last year 
was planted to other crops, and if the shortage in Camden and 
Burlington Counties, as indicated in a former letter, does not 
compel Philadelphia and Camden factories to draw on this 
source of supply, larger shipments of tomatoes may be expected 
to Baltimore than last year.’’ 


Bridgeton, Pa.—R. B. Hyson, at this place, reports that: 
‘*The yield per acre of corn is decreasing each year, because of 
poor seed and this season especially, on account of the weather. 
The acreage this year is about the same as heretofore, but the 
corn did not germinate and the crop will be less on that account. 
That seed which has taken root now looks good. Growers are 
asking $10 per ton on contract for corn. The labor situation is 
poor. It now looks as if the pack of tomatoes will be a good 
average of recent years, while corn will be less than usual.’’ 

Leesburg, N. J.—Under recent date the Leesburg Pack- 
ing Co. says: ‘‘The acreage planted to tomatoes this year is 
only about one-third that of 1908, and the prospects for crop 
yields are only fair at this writing. Help is very hard to get, 
and it gets worse every year. We contract for the raw material 
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TRADE, 


and growers are asking $7 per ton. 
ate this season.’’ 


One factory will not oper- 


Lebanon, Ohio.—July 30th the Spring Valley Canning Co. 
give the following confirmation: ‘‘We are paying growers $8 
per ton forcorn. The acreage this year is a little above the 
average and the prospects for crop yields are good. The pack 
will probably be a little larger than last season. We are having 
no trouble to get sufficient labor.’’ 


Malta, Ohio.—The Malta Canning Co. in their report, 
dated August 1st, say: ‘‘This is our second season and the 
acreage this year is better than last, and if the weather contin- 
ues as good as it is at this writing the yields will be satisfactory. 
There is no complaint to make regarding the labor situation 
ani there is every liklihood of the pack being better than in re- 
cent years. This refers to tomatoes. We also pack beans, 
beets, and berries. We are paying the growers $8.50 per ton 
for tomatoes on contract.’’ 


Now! Right now! While you think of it! Keep seated 
and dictate a letter to your stenographer advising us the condi- 
tion of crops in your locality and giving your opinion as to what 
size pack will be put up. Give any information that you think 
your fellow canners will appreciate, and which you, being in the 
same position as other canners, would like to know. We will 
appreciate this favor. 


Milk Meal or Dry Milk. 


Consul P. Emerson Taylor, of Stavanger, furnishes the 
following information concerning the Norwegian manufacture 
of milk into powder: 

A company, capitalized at $160,000, has recently been organized in 
Christiania for the manufacture of milk meal or dry milk, but it is an- 
nounced that it will be some time before it begins active operations. 


In the meantime, another company has been organized with a capital 
of $40 000, one-half paid up, which will enlarge the dry-milk plant in 
operation at Thime, a few miles from this city, and also at Naerbo. These 
two plants are equipped with American machinery. The plant at Thime 
has been in successful operation for some time, but the plant at Naerbo is 
just being installed. 

A local paper announces that the new company has contracted with 
an English firm for the delivery of 300 tons of the dry-milk meal each 
year for three years. The English company is under contract to aid in 
the installation of new machinery to give the plants a larger capacity than 
at present. It is believed that both plants will do a profitable and in- 
creasing business, and there should be an opportunity for the sale of addi- 
tional machinery similar to the kind in use at present. The abundance of 
milk in this district, where small farming and dairying are leading voca- 
tions, would seem to assure a promising future for the dry-milk industry. 

Much is claimed, apparently on the highest authority, for the new 
product. It is said that milk meal, when dissolved in water and made 
into new milk has a greatly increased food value over ordinary milk. It 
is used largely for sick persons and convalescents, on ships, and on expe- 
ditions entailing long voyages, because of its keeping qualities under all 
climatic conditions and its convenience of transportation. A well-known 
Arctic explorer states that its food qualities and keeping properties are 
remarkable, and that a quantity thereof remaining when he had returned 
from the polar regions was as good as when the expedition started. 

The product is prepared in the form of a meal-like powder, to be dis- 
solved in water. It is made from skimmed and unskimmed milk, the first 
being Viking milk and the second Trumilk. The Trumilk or meal when 
dissolved in water has almost the identical taste of gooc fresh milk—the 
difference would not be noticed if one were not advised that it was not 
natural milk. It is claimed that Trumilk when dissolved in water makes 
a milk that, after standing for a time, produces cream similar to that of 
the natural milk. 

The analysis of the dry milk by the Christiania National Laboratory 
gives the following percentage results: Water, 2 46; fat, 26.66; albumen, 
26.37; milk sugar, 37 68; mineral matter, 5.85. 


Don’t Be Odd. The wise business man keeps his eye on the 
other fellow. The ‘‘other fellow’’ in the canning business has 
‘‘A Complete Course in Canning,’’ priced at only $5.00. 
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THE TRADE. 


Imports of Fruits into Great Britain. 


THE TRADE is just in receipt of a communication from 
Consul Henry B. Miller at Belfast, Ireland, in which he gives 
the following figures of imports of fruits into Great Britain from 
the United States: 


Imports of Fruits, Preserved With and Without Sugar, 
Other than Dry: 


1904...... $2,145,670 
1,870,540 
1,242,415 
1,611,300 


In speaking of these figures he states: ‘‘The largest part 
of goods of this character have come from the Pacific Coast of 
the United States. I am not able to tell by any information 
which I can secure here, why this trade in Great Britain has 
declined, as the above figures seem to indicate. 

‘‘One feature, however, may be that increased importation 
of fresh fruits, berries and so forth have affected it. There is 
a growing importation of fresh fruits from other countries, and 
a new source of supply has recently sprung up in South Africa. 
Australia ani New Zealand are also increasing largely.’’ 

The growth of the canning business in the United States, 
and the increase that is likely to continue as our agriculturalists 
learn the profit and value of raising fruit, makes the foreign 
market outlook for canned products a most interesting subject. 
The above figures show a decline of approximately half million 
dollars between the years 1904 and 1908, and whether the 
entrance of South Africa, Australia and New Zealand as points 
from which fresh fruits can be imported into Great Britain is a 
factor in this decrease from the United States or not, this coun- 
try should take strong steps to overcome any obstacles to a 
greater business with cur brethern across the water.—[Ep1Tor | 


Appert Club’s 3rd Outing. 


On Friday, July 29, members of the Appert Club, already 
kuown to our readers, held their third outing since its organiza- 
tion a few years ago. A representative of THE TRADE en- 
deavored to secure more complete information regarding the 
picnic, but failing to do so we give herewith an account of the 
affair as published in the Baltimore Star of July 30th: 

Formed of Baltimore’s leading.canned goods packers, the Aprert Club 
spent a joyous time at the shore of City Councilman Charles J Heintze- 
mann, on Rock Creek. In tow of the gasoline tug, Nellie L. Grebb, Capt. 
Hanson Bernhardt, the big lighter Foote left the plant of D. E. Foote & 
Co., for a resort in Stony Creek. The directions were misunderstood, and 
the jolly party found themselves in Rock Creek instead. Mr. Heinize- 
mann and family were at their place and saw the tow roaming around the 
creek, 

Mr. Heintzemann saved the day by inviting all to partake of his hos- 
pitality, and at the end the canners enthusiastically voted that it was the 
best mistake they had ever made. 

The party was amply supplied with good things and was most fortu 
nate in having Messrs. Elmer A. Vogts and Charles Bender as musicians. 
Both are b‘tind musical geniuses. Their selections, both classical and 
popular, were splendid. During the stay at Mr. Heintzemann’s a baseball 
game was played, with a score too difficult to mention, 

The Appert Club is named for Appert, the Frenchman, who discovered 
the air-tight method for preserving fruits and vegetables. The excursion 
was the third for the club. 

Among those in the party were: Messrs. Louis L. Lord, George T. 
Phillips, James B. Platt, Thomas North, Hugh S Orem, Hampton Steele, 
Howard Jones, William F. Assau, Conrad J. Schenkel, Louis Grebb, 
Thomas J. Meehan, Frank C. Curry, William C. Wagner, E. C. §mith, 
Benjamin Hamburger, John S. Gibbs, Jr., Jacob Solzman, L. C. Grecht, 
Jr , L. W. Randolph, Wheedon Ford, Joseph Hubbard, Albert T. Myer, 
E. H. Miller, Louis Shaw, E. Clay Shriner and J. P. Thweat. 


Russellville, Ark.—The factory of Leroy Parmer started 
operations about the last week in July, according to reports. He 
has more than 20 acres of tomatoes being grown for the factory. 
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The Label on the Can---Its Mission. 


Written Especially for The Trade by H. M. Kronau. 


In taking up the 
subject of the Label 
it is the writer’s in- 
tention to confine his 
remarks to the label 
on canned goods and 
not the label in gen- 
eral, as it is the can- 
ner and his product 
with which we are 
most interested. 

Having for the past 
fifteen years been en- 
gaged in the selling 
of labels, and having 
had previous to that 


experience in the ad- 
vertising business, I 
have had ample time 
to observe the many 
different styles and 
usages of labels. 
What impressed me most on my entree into the label business 
was the simplicity, not merely of the design and color, but also 
the utter lack of anything on the canner’s label that would edu- 
cate the uninitiated, or that would say the can contained other 
than an article that could be used in case of dire necessity, and 
not a substantial article of food that could be prepared in 
many ways. 

The label I have found to be the most abused of all the 
supplies attached to the canning industry, less care and thought 
given it; a kind of painful necessity or something to be used 
solely as an attractive wrapper for the can it covered. Yet this 
same label, if properly gotten up, plays a very important part 
in the advertising ard selling of the goods to both jobber and 
consumer; in fact should be a first-class, though silent salesman. 


It is my opinion that the label is, or should be, the greatest 
advertising medium the canner can use. Not to simply notify 
the public that some firm is doing business in such and such a 
place, but that the particular article can be prepared in a great 
many palatable ways. 

As an illustration, we will stroll into a drug store, and start- 
ing with the humble corn cure, and going to the highest priced 
proprietary article, you will find a large space on the label 
allotted to a description of its curative powers and the many 
wonderful things it will do for you. Has anyone ever seen any 
such description, of the many ways canned goods could be pre- 
parei, on the label of the canner? 

In the early days of the industry canned goods were thought 
only good for use on long voyages to unknown parts, where 
palatable eatables were thought to be scarce or not to be had. 
There are at this time a great many people who are still of the 
same opinion, and whose opinion could probably be changed if 
the label would advise them of the fact that there are a good 
many delicious ways of preparing canned goods. 

Now again as an illustration, take the tomato, a dish fit to 
adorn the table of a king, yet to be had at such a low price that 
the most humble mechanic can partake of it. With skillful 
hands it can be prepared in a dozen different ways, each one 
more palatable than the rest. It is not my intention to com- 


H. M. KRONAU. 


ment on any particular brand or design, but a picture of ‘‘Joan 


time several years’ - 


of Arc,’’ or a beautiful cow standing in a pool of water does not 
inform the housekeeper that with the contents of the can she 
can prepare numerous delicious dishes. I, myself, am a man 
with a canned goods consuming family, and like most all house- 
keepers have been told (or understood) that a can of tomatoes 
was good for soup or perhaps a plain stew. Now I claim that 
had the label been of an instructive nature, as it should be, stat- 
ing the many good qualities and uses to which the contents 
could be put, that there is no doubt but that a great many more 
cans of tomatoes would be consumed, for one soon tires of the 
sameness of an article of food. Again, such a label will, like 
seed blown about by the wind, find its way into the hands of 
folks who have looked upun canned goods as a thing to be eaten 
in times of calamity or dire necessity, but on reading the numer- 
ous palatable dishes that can be prepared from a simple can of 
tomatoes will, no doubt, themselves join the ranks of the con- 
sumers of canned goods. Thus, again, the label becomes a 
salesman (no expense account or salary), spreading forth the 
good news that a great many wholesome dishes can be prepared 
from the contents of the can covered by the humble label. 

My remarks are not confined to canned tomatoes alone, but 
will apply to ALL canned goods packed by the canning trade, 
which it seems, has in the past depended alone on the efforts of 
outsilers for its sales. I contend that the label has a mission 
and an important one, and that the proper label, one with a de- 
scription of the many good qualities of the contents of the pack- 
age it adorns, will add greatly to the sale and consumption of 
canned goods. 

You will refer to the many packages of cereals on the mar- 
ket, all of which have an elaborate description of the many good 
things that can be made from them, so why not inform the 
canned goods consumer of the many good things they have 
missed? And this can all be told through the medium of the 


label. Of course the brand on the label or the packer’s name 
helps. Every packer should have an established brand and 
swear by it. ’Tis a guarantee of the packer as to quality and 


of his good name, and with’ some descriptive qualities the con- 
sumer has at once a guarantee and a knowledge of the many 
good things that await him. 


When we consider the great strides that have been made in 
the canning industry in the last few years and the present high 
prices of the usual food stuffs, its products should be very much 
sought for and its consumption should increase two-fold, par- 
ticularly so because of the very low price at which this elegant 
article of food can be bought. This greater demand can, no 
doubt, be brought about in a great manner by the label. 

This is the mission of the label. Remember that the label 
has other uses than to simply cover the faults in the can. 


Current Trade-Mark Data. 


The following trade-marks have been favorably acted upon by the 
U. S. Patent Office. Any person who believes he would be damaged by 
the registration of a mark may oppose it. All inquiries should be ad- 
dressed to Edw. S. Duvall, Jr , Patent and Trade-mark Lawyer, Loan and 
Trust Building, Washington, D. C. 
SERIAL No, 
12,981 Design and Words: A Stohl and Mitre, with the words Pre- 
late Brand written above it. Owner, Fidalgo Island Packing Co., 
Anacortes, Wash. Used on canned salmon. 

Design: A picture of an airship sailing above the clouds. 
Owner, J. T. Polk Co., Greenwood, Ind. Used on canned vege- 
tables, sauer kraut, hominy and poik and beans, 


49,285 
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THE TRADE 


YOUR SERVICE! 


DAY AND NIGHT 


DURING CANNING SEASON 


Use the WIRES and you will 
see how we work if! 


If you want anything in the line of Canning 
Machinery or Supplies you will serve 
your best interests by communicat- 
ing with us or our special 
agents before buying. 


Sprague Canning Machinery Company, 


Chicago, Illinois. 


Geo. E. Lockwood Co., Phila. H. R. Stickney, Portland, Me. 
S. F. Sherman, Utica, N. Y. Berger & Carter Co., San Francisco 
Geo. G. Glass, Majestic Building, Milwaukee, Wis. | 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE 


The St. Louis Times Should be Commended. 


THE TRADE wishes to call the attention of the canned goods 
industry to the article printed below, which was taken from the 
St. Louis Times of July 20th. What a difference there is in 
this ‘‘copy’’ to that found in many of our daily papers. If the 
press generally would acquaint their readers with such truthful 
s‘atements as those contained in this article instead of the mis- 
representations, untruthful and ignorant writings turned out by 
many correspondents, canned goods would solve the urgent 
problem of the high cost of living for many families. The 
St. Louis Times shoyld be highly commended, and THE TRADE 
has written, thanking them for the truthful manner in which 
they have handled the subject. 

Canned vs. Fresh Tomatoes. 

In the grocery trade canned tomatoes is one of the ‘“‘three best sellers.’’ 
Tomatoes are used possibly more than any other vegetable, being used for 
soup stock, to make sauces, are stewed and served in many other ways. 
Moreover, they are actually medicinal, many physicians advocating their 
use as an aid to a torpid liver. 

Tomato juice is also said to be one of the best intestinal cleansers that 
can be found, acting, so it is said, as an antiseptic. Yet a comparatively 
few years ago they were looked upon with suspicion. Now they form a 
most important part of the diet of the average family. 


Better than Fresh Ones. 


Canned tomatoes are, as a rule, better than fresh ones for use in cook- 
ing, because, in nearly all canning factories, only sound, ripe tomatoes are 
used. But some packers put out some mighty poor grades, and it is 
cheaper in the end to buy the best; then you are sure that you don’t get 
what is technically known as ‘‘slush-packed’’ tomatoes—tc matoes that are 
watery and thin. 

In canning tomatoes, asin peas and other vegetables, every precau- 
tion is taken to have the canning factory and its surroundings absolutely 
sanitary. The machinery in all well-kept plants is cleaned by heavy 
draughts of steam twice a day. 

The quality of the tomatoes used for canning is another big point that 
no reputable canner will overlook. Care is taken to get the best, the 


soundest and ripest. What State produces the best is a question that is 
open for argument But Maryland grows more tomatoes than any other 
State, producing about 40 per cent. of the total amount used in this 
country. 

Are Free from Germs. 


One advantage that canned tomatoes possess over the home-grown 
article is that the canneries are usually located near the fields where they 
are grown, and, as soon as they are picked, they are sent to the factory, 
scalded, steamed, carefully handled and packed, sealed and sterilized, so 
that no disease germ can contaminate them. 

Each tomato that is packed by canners is, in most cases, peeled by 
hand and the cores and ébjectionable spots removed. After they are 
peeled they are put in cans, sealed, and, after going through a few minor 
processes, are dropped in the steam kettle, where they remain in hot, live 
steam for from 35 to 45 minutes. This steaming absolutely kills any germ 
which may get into the can, aud insures the healthfulness of the product 


Apple-Tree Insects. 


A 68 page illustrated publication on the ‘‘Apple-tree insects 
of Maine’’ has just been issued by the Maine Agricultural Ex- 
periment Station. In this paper are described about 4o of the 
more common of the insect pests which in Maine affect the 
apple-tree and its fruit, giving a brief account of the different 
stages of each insect, its habits and method of control. The 
paper concludes with a discussion on beneficial insects, direc- 
tions for making spray solutions, and some general notes on 
orchard practice. 

A copy of this circular will be sent to any resident of Maine 
on request. Requests should be addressed to the Maine Agri- 
cultural Experiment Station, Orono, Me. 


Dover, Del.—Strasbaugh, Silver & Co., of Aberdeen, Md., 
are reported to have purchased the factory of Frank Preston at 
Cheswold. The report also says many canneries in the State 
will not operate on account of the poor season last year. 


What Some Users Say: 


“We run for weeks and did not lose a can.” 
“No need for poor cans unless you want them.”’ 


“We have the seamer running fine, have not lost a can in two 


weeks.” 
“We run hundreds of cases and not a can lost.” 
The can stands still. No slop, no waste. 


This machine is designed for sealing open top cans after being 


filled. 


The operator places the filled can, with the cover in position, 
The can is taken under a 
header, where the cover is pressed into position and fastened there; 
it is then taken into a dial which moves it around into the seaming 
head, where the can stands still during the seaming operation. 
These machines are regularly built for one size can and have a 
capacity of from 25 to 30 cans per minute, according to size. 


on the conveyor on the left as shown. 


Steward Patent Lock and Lap Side Seam Sanitary Gans 


THE CAN 
STANDS STILL 


Patented and 


A Great Success. 


Why Not Use Them ? 
The Improved Lock and Lap Side Seam for Open Top Double 


Patents Pending 


“STEWARD”’ DOUBLE SEAMER, No. 6 
With Automatic Feed For Round Gans 


Seam cans was ORIGINATED, DEVELOPED AND PATENTED 


by us. 
We are the sole owners of this patent. 


All persons are warned against infringing this patent by mak- 
ing or using sanitary cans with lock and lap side seam. 


MANUFACTURED BY 


L.& J. A. STEWARD 


Rutland, Vt. - U. S. A, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Wanted and For Sale. 


This is a page that must be read every week to be appreciated. You are not likely to be interested every week, in what is offered here, but it is possible 
you will be a dozen times in the year. If you fail to see and accept your opportunity your time is lost, 
together with money. Prices and terms upon application. 


FOR SALE. 


Second-hand Knapp Labelers rebuilt to latest model with new lap 
pasting device especially adapted to label dented cans. 

These Machines have all the new improvements, and we guarantée 
them to work as well as new. 

We will allow the full amount paid towards new Knapp Labelers any 
time within one year from date of purchase. 

These devices are new, and not contained in second-hand Knapp 
Machines offered for sale outside of our house. We have no agents. 


THE FRED. H. KNAPP COMPANY, WESTMINSTER, MD. 


Wanted. 


One Copper Jacketed Kettle, 75 or 100 gallons capacity. 
State condition, tilting or stationary, bottom outlet, price, etc. 


Address, ‘‘JACKET KETTLE,”’ care The Trade. 


Wanted. 


One Lye Peach Peeler; give capacity and make. Name low-' 
est price and state condition. Address, 


“LYE PEELER,’’ care The Trade. 


Wanted. 


One Ice-Making Machine, one-half or one ton capacity. 
State make, condition and price. Address, 


“ICE MACHINE,” care The Trade. 


Machinery. 


For Sale.—100 h. p. return tubular Boiler, with stack, 
$475.; 40 h. p. vertical Boiler, $225.; 40 h. p. horizontal Boiler, 
$240.; Vulcan 4o h. p. steam Engine, $300.; 25 h. p. Engine, 
$175.; 15 h. p. Engine, $115. Pumps of various sizes and 
styles. Above little used and in excellent condition. Address, 


HUGH ROSS, Woodbine, Pa. 


Machinery for Sale. 


Kraut Cutter No. 1 (nearly new) 5 knives; made by John 
E. Smith Co., Buffalo, N. Y. One Conant single Corn Cooker- 
Filler. Hawkins Capper, complete, with aciding and wiping 
machine. Two Sprague Corn Cutters; 1 model N., 1900; and 1 
model N, 1903. Shafting, Pulleys and Belting. Three Zastrow 
Kettles. One Tomato Pulper. Crates for cooking corn and’ 
tomatoes. Address, New Brighton, Industries Co , 512 Andrus 
Building, Minneapolis, Minn. 


Can Tester for Sale. 


One Niagara Machine Air pressure (water) can tester. 
Inclinable, with 16 arms for testing cans up to 6 inches in 
diameter. Machine has double cylinder air compressor, 15 gal- 
lon tank and pressure gauge. 

Address, ‘‘COTTOLENE”’ care THE TRADE. 


Two Boilers for Sale. 


To a quick buyer. We offer two 50 horse power Basshor 
& Co. boilers, horizontal, return tubular. In good condition. 
Write at once. 


MOORE MACHINERY CO., 
213-215-217 Guilford Ave., Baltimore, Md. 


At this season of the year it is 


IMPORTANT 


that you know exactly what you 
are deing and it is a great help 
to know that you are doing that 
in the proper manner. To be 


sure of yourself secure a copy of 


“A COMPLETE 
COURSE IN 
CANNING” 


Read it now and derive the ben- 
efits later in the shape of better 


profits. 


PRICE $5.00 CASH WITH ORDER 


FOR SALE BY 


THE TRADE 


Baltimore = Maryland 
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THE TRADE. 


EMPLOYMENT EXCHANGE. 


NOTICE TO ADVERTISERS.—Paid subscribers can use this column 
Free for securing either positions or hands. To all others the charge is 
$2.00 per inch, per insertion $5.00 monthly ; cash with order. Where the 
address is care of THE TRADE, stamps should be sent to be used in for- 
warding answers, as the P. O. requires renewed postage on such. 

Advertisements will be carried for ome month from date received, 
unless notified to the contrary at the end of one month. Advertisers 
should drop us a postal if the ad is wished continued. 


HELP WANTED. 


WanTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & Co., 103 Park Ave. 
New York. 


HELP WANTED—First-class man to superintend Can Factory. Seven 
lines machinery; one used to control labor and capable to keep everything 
in order. Address, ‘‘CAN MANUFACTURER,” care The Trade. 


WANTED IMMEDIATELY:—Competent man to operate Judge Peach 
Peeling Machine. Givefull particulars. Address, A. K. ROBINS & CO., 
726 E. Pratt St., Baltimore, Md. 


WANTED:—Experienced man torun Climax Capper. Address E. L. 
TATE & CO., Arnold, Md. 


WANTED.—A thoroughly competent factory Superintendent, who can 
pack peas, tomatoes, krout, pork and beans; and handle help successfully. 
Good salary paid to right party. Correspondence confidential. ‘C L. R.”’ 
care The Trade. 


Hetp WANTED. — Competent Processor for tomatoes. Who is 
thoroughly experienced who will give the work his attention. Also, a 
man to mend cans after they leave the capper and tipper. 

Address, ‘‘NEWPORT,”’ care THE TRADE 


SITUATIONS WANTED. 


PosITION WANCED—By an experienced cannery superintendent, with 
first-class fruit and vegetable canning concern who use the open-top Max 
Ams patent sanitary cans. Four years experience with thesé cans, and 
twenty years experience in the canning business. A thoroughly reliable 
and competent man. Address ‘‘SANITARY,”’ care THE TRADE. 


PosITION WANTED.—By party with 23 years’ experience in canning 
fruits and vegetables, and a first-class machinist for the canning factory. 
Can build an entire plant or remodel an old one, and keep the machinery 
in the best condition. Will furnish Ar reference to those interested. 
Address, ‘‘I. N. F.’’ care THE TRADE. 


Posir1ioN WANTED—By active, energetic Processor and Manager. 
Have managed factories successfully in the East, South, West aud South- 
west; have handled all the latest and most improved machinery, equip- 
ment, methods and sanitary systems. Good manager of Help; executive 
ability. References Address ‘‘PRACTICAL,’”’ 212 N. Gilmor Street, 
Baltimore, Md. 


PosiITION WANTED:—By expert vinegar maker. Spirit, cider and 
malt vinegar. Excellent reference. Address, ‘‘BATAVIA”’ care The 
Trade. 

PosITION WANTED—Having had twelve years’ experience as a buyer 
of canned goods of all descriptions, I desire a position in this line with 
established firm. Am thoroughly familiar with both Eastern and Western 
packing house products. Can give good reference from former and present 
employers. Address, ‘‘RESPONSIBLE,”’ care THE TRADE. 


POSITION WANTED.—By a practical and experienced man, having had 
25 years experience in the pickle and catsup business. Maker of Salad 
Dressing, Catsup, Chilli Sauce, Pickles, Sauer Kraut, Mangoes, Relishes, 
Olives, Table Sauce and anything in the pickle line. My firm is going out 
of business and must seek another position; can give best of reference, 
having worked for some of the best houses in the country and can, also, 
handle help. 
Address ROBERT HARTER, R. F. D. No. 1, Wheeling, W Va. 


PosiTION WANTED.—By practical and up-to-date catsup cook, all 
grades, with or without preservative. I also pack a full line of fruit, vege- 
tables, pork and beans, kraut, sweet potatoes, fruit butters, preserves, etc. 
Good handler of Help; best of references. 

Address Box 346, Marshall, Texas. 


SITUATION WANTED—By a practical Catsup cook, compound, stan- 
dard or high grade goods, also pack a full line of fruits, vegetables, pork 
and beans, kraut, jams, jellies, preserves, fruit butters, etc. No bad hab- 
its, but good references. 


Address, R. J. GIBBONS, Mt. Holly, N J. 


There is more Profit in Specialties and Oddities than 
in Standard Packings 


If you agree with this and wish to consider any of 


the following, write for information. 


Turnips. 
Turnip Tops. 
Potato Salad. 
Ham and Cabbage. 
Pork and Cabbage. 
Tomato Soup Stock. 
Parsnips, for frying. 
Corned Beef and Cabbage. 
Onions—with and without Sauce. 
Lentils—with and without Sauce. 
Cauliflower—with and without Sauce. 
Asparagus, cut—with Cream Sauce. 
Tomato Extract for making clear Soups. 
Cubed White Potatoes for use in Chafing Dish 
Cooking. 
A Complete Boiled Dinner, comprising Corned Beef, 
(or Ham), Cabbage, Turnips, Carrots, Etc., with Potatoes. 


W. L. HINCHMAN, Ph. G. 


CHEMIST AND ANALYST 
EXPERT IN PACKING AND PRESERVING 


No. 1 W. Main Street, - - Haddonfield, N. J. 


IF YOU WANT TO KNOW 


the most up-to-date methods 


of how to grow better fruit 


and get better prices... . 


SUBSCRIBE TO 


“BETTER FRUIT” 


an illustrated monthly magazine, 


published in the interests of mod- 
ern fruit growing and marketing. 
The handsomest fruit rowers paper 
published in the world and— 


... THE BEST... 


PRICE = $1.00 Per Year 


BETTER FRUIT PUBLISHING COMPANY 


Hood River, Oregon 
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CANNERS 


READY REMINDER 


OF MACHINERY AND SUPPLIES USED IN CANNERIES AND A LIST OF 
RELIABLE HOUSES THAT SELL THEM. 


Air Pumps. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
J. S. Hull Mfg. Co., Baltimore. 

Sprague Can’g. Mchy, Co., Chicago. 
American Compressor & Pump Co., Baltimore. 
Jones Machine Co., Baltimore. 

A. K. Robins & Co., Baltimore, Md. 


Apple Fillers. 
See String Bean Fillers. 
Automatic Canmaking Machinery. 
See “Can Making Machinery." 
Automobiles. 
Sinclair-Scott Co., Baltimore. 
Books for Canners. 
“A Complete Course in Canning’’ and others, 
The Trade. 
Bottle Capping, Corking, Filling Machines. 
Max Ams Machine Co., New York City. 
Sprague Canning Machinery Co., Chicago. 
Boxes and Box Shooks. 
Cauton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
Boxing Machines, 
Burt Machine Co., Baltimore. 
Fred H. Kuapp Co., Westminster, Md. 
Brokers. 
Baker & Morgan, Aberdeen, Md. 
J. D. Blakemore & Co., New Orleans, La. 
Jessup & Roberts, Philadelphia. 
Brushes. 
Laitner Brush Co., Detroit, Mich. 
Cans, 
American Can Co., New York, Baltimure, Chicago, 
San Francisco, 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 
Walter J. Vhelps, Baltimore. 
Virginia Can Co., Buchanan, Va. 
United States Can Co., Cincinnati, O. 


Can Making Machinery. 
(Crimpers, Testers, Seamers, etc.) 
Ayars Machive Co., Salem, N. J. 
KE. W. Bliss Co., Brooklyn, N. Y. 
Max Ams Machine Co. t. Vernon, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Jones Machine Co., Baltimore. 
Canners’ Supplies. 
Ayars Machine Co., Salem 
Geo. E. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
eury Rh. Stickney, Vortland. 
A. K. Robius & Co., Baltimore, Md. 


Can Markers. 
S. M. Ryder & Son, Niagara Falls, N. Y. 
Perfect Can Stamper Co., LeKoy, N. Y. 
Steam Appliance Mfg. Co., Batavia, N. Y. 


Can Marking Ink. 
A. KE. Muacueal, Baltimore. 
Can Righting Machine. 
Burden & Blakeslee, Cazenovia, N. Y. 


Can Straighteners. 
Sprague Canuing Machinery Co., Chieaga 


Capping Machines, Power and Hand. 

Ayars Machine Co., Salem, N. J. 
ax Ams Machine Co., Mt. Vernon, N. Y. 

L. & J. A. Steward, Rutland, Vt. 
Sprague Canning Machinery Co., Chicago. 
H. Cottingham, Baltimore. 
EB. Reuueburg & Sous, Baltimore. 
A. K. Robins & Co., Baltimore, Md. 


Capping Stecls. 
Geo. Kk. Lockwood Co., Philadelphia. 
Max Ams Muchiue Co., Mt. Veruon, 
E. Renueburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Co., Chicago. 
Stevenson & Co., Baltimore. 
H. Stickney, Portland. Maine. 
Geo. W. Zastrow, Baltimore. 
Jones Machine Co., Baltimore. 
A. K. Robius & Co., Baltimore. 


Catsup Machines, 
H. Cottingham, Baltimore. 
8. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Consulting Experts. 

W. L. Hinehman, Haddonfield, N. J. 
Chloride of Calcium. 

Sprague Canning Machinery Co., Chicago. 


Clutch Pulleys, etc. 
Sinclair Scott Co., Baltimore. 


Coated Cans. 
American Can Co., New York, Chicago, Baltimore, 
San Francisco, Montreal. 
Continental Can Co., Syracuse, Chicago, Baltimore. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co., Baltimore. 


Condensed Milk Fillers. 
Henry RK Stickney, Portland, Me. 


Continuous Line, 
Sprague Canning Machinery Co, Chieago. 
Conveying and Elevating Machinery. 
Bethlehem Foundry & Mach. Co. 
$. Bethlehem, Pa. 


C. 8. Harris Co., x. 
Sprague Canning Machinery Co., Chicago. 
Coppers, Soldering. 
See Canners’ Supplies. 
Copper Jacketed Kettles, 
See “Kettles, Process.” 
Corn Cookers and Fillers 
Salem, N. J. 
. Cottingham Baltimore. 


Corn Cutters. 
Morral Bros., Morral, O. 
Sprague Canning Machinery Co., Chicago. 
Corn Huskers. 
Huntley Manufacturing Co., Silver Creek, N. Y. 
Sprague Canning Mach. Co., Chicage. 
Corn Mixers. 
Sprague Canning Machinery Co., Chicago. 
Corn Silkers. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Morral Bros., Morral, O. 
Cranes. 
Burt. Machine Co., Baltimore. 
Siuclair Scott Co., Baltimore. 
Sprague Cauning Machinery Co., Chicago. 
ueo. W. Zastrow, Baltimore. 
H. Cottingham, Baltimore. 
A. h. Robins & Co., Baltimore, Md. 
Crates, Iron Process. 
Morral Bros., Morral, O. 
kK. Kenneburg & Sons, Baltimore. 
Sprugue Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
A. K. Robias & Co., Baltimore. 
Decorated Tin. 
Metallic Decorating Co., New York. 
Dies, Presses and Tools, 
Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
&. W. Bliss Co., Brooklyn, N. 
Jno. it. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Baltimore. 
L. & J. A. Steward, Kutland, Vt. 
Jones Machine Co., Baltimore. 
Kngines, Boilers, Fittings, ete. 
EK. Keuneburg & Sous, Baltimore. 
Slayswman & Co. Baltimore. 
Joues Machine to., Baltimore. 
Factory Trucks. 
“Canners’ Supplies.’’ 
Feed Water Neaters. 
Steam Appliance Mig. Co., Batavia, N. Y. 
Filling Machines, 
Ayars Machine Co., Salem, N. J. 
Ll. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Ss. Howes Co., silver Creek, N. Y. 
Huntley — Co., Silver Creek, N. Y. 
Henry R. Stickney, Portland, Me. 
A. K. Robius & Co., Baltimore, Md. 
Filters. 
S.ieum Appliance Mfg. Co., Batavia, N. Y. 
Fire Pots, 
ik. W. Bliss Co., Brooklyn, N. Y. 
Ayars Machine Co., Salem, N. J 
J. 8. Hull Mfg. Co., Baltimore. 
&. Keuneburg & Sons, Baltimore. 
H. Rh. Stickney, Vortland, Me. 
Cc. M. Kemp Mfg. Co., Baltimore. 
Gas and Gasoline Engines, 
Slaysman & Co., Baltimore. 
Jones Machine Co., Baltimore. 
Gasoline, 
Standard Oil Co., Nearest Tank Station. 
Gas Machines, 
Cc. M. Kemp Mfg. Co., Baltimore. 
A. K. Kobins & Co., Baltimore, Md. 
Grates, Furnace. 
See Canners’ Supplies. 
Hoist and Carrying Machines. 
See “Conveying and Elevating Machinery.” 
iusurance. 
Canuers’ Exchange, Chicago. 
Jacket Kettles, Steam. 
See “Copper Jacketed Kettles.”’ 
Kerosene Oil Systems. 
J. 8. Hull Mfg Co., Baltimore. 
Kettles, Process. 
Geo. Lockwood Co., Philadelphia. 
Sinclair Scott Co., Baltimore. 
Kraut Machinery. 
jenn E. >mitn's Sons Co., Buffalo, N. Y. 
Labeling Machines. 
Burt Machiue Co., Baltimore. 
bred H. Kuapp Co., Westminster, Md. 
Morral Bros., Morral, O. 
A, K. Robins & Co., Baltimore. 
Lacquer. 
Burt Machine Co., Baltimore. 
Jobo G. Maiers’ Sons, Baltimore. 
M. L. Barrett & Co., Chicago. 
Lacquering Machines. 
Burt Machine Co., Baltimore. 
Seely Bros., Blaine, Wash. 
Metals, Perforated. 
See “‘Seives and Screens.” 
Mixers, Corn, Mincemeat, etc. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Oyster Cars. 
Edwd. Kenneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Measurers,. 
Edwd. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 
Oyster Steam Boxes. 
Edwd. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
Overhead Tracking. 
Bethlehem Foundry & Machine Co, 
rague nning Machinery Co. cago. 
S. Harris Co., Rome, N. Y. 
Pails, Tubs, Bowls and Pans. 
See Canuers’ Supplies. 
Paring Knives. 
See Canners’ Supplies. 
Paring Machines, Apple, etc. 
Sinclair Scott Co., Baltimore. 


Paste. 
Burt Machine Co., Baltimore. 
Fred H. Knapp Co., Westminster, Md. 
Patent Attorney. 
EKdwd. 8. Duvall, Jr., Washington, D. C. 


Pay Checks. 
See Cancers’ Supplies. 


Pea Blanching Baskets. 
See Canuers’ Supplies. 
Vea Blanchers, 
Huntley Mfg. Co., Silver Creek. N. Y. 
Pea Cleaners. 
S. Howes & Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Pea Fillers, 
Ayurs Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Sevtt Co., Baltimore. 
Sprague Canning Machinery Co., Chicagu. 
Vea Separators or Graders. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Edwd. Kenueburg & Son, Baltimure. 
Siuelair Scott Co., Baltimore. 


Presses, Dies, etc. 
See “Dies, Presses and Tools." 
Pineapple Machinery. 
J. Lewis, Middieport, N. Y. 
The John K. Mitchell Co., Baltimure. 
Sinclair Scott Co., Baltimore. 
Stevenson & Co., Bultimore. 
Geo. W. Zastrow, Baltimore. 
Process Kettles, 
See Kettles, process. 
Pulp Machines, 
S. Huwes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Pumps and Welldigging Machinery) 
Joues Muchine Ce., Baltimore. 
Retorts, 
See kettles, process. 
Revolving Screens, 
See “Seives and Screens.’’ 


Salt. 


Worcester Salt Co., New York City. 
Sanitary Cans, 
Awericun Cau Co., New York-Baltimore-Chicago. 
Suuilury Cau Co. bairport, N. Y. 
L. & J. A. Dteward, Kutland, Vt. 
Sanitary Can Making Machinery. 
Max Machine Co., Mt. Vernon, N. Y. 
L. & J. A. Steward, Kutiuud, Vt. 
Scrap Tin. 
Aumumidou & Co., Baltimore. 
Seeds. 
Leouard Seed Co., Chicago, Ill. 
B. Clark Seed Cv., Milford, Coun. 
Sieves and Screens, 
8S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg Co., Silver Creek, N. Y. 
Sincluir Scvtt Co., Baltimore. 
Sprague Canning Muachiuery Co., Chicago. 
Scalders, Tomato, etc. 
Ayurs Muchiue Co., Sulem, N. J. 
Morral Bros., Morral, 
kdwd. Kenueburg & Son, Baltimore. 
Sprague Cauuinug Muachiuery Co., Chicago. 
Soldering Flux. 
Geo. Lockwood Co., Philadelphia. 
Selder Applied Caps and Muachines. 
Kk. W. Bliss Co., Brooklyu, N. 
Caps. 
New York, Chicago, Baltimure. 
Contiueutal Cau Co., Syracuse, Chicago. 
Virginia Can Co., Bucuauan, Va. 
Southern Can Baltimore. 
Seldering Furnaces, 
fugue Cauuin achivery Co., C 
Machines, 
Huntley Mfg. Co., Silver Creek, N. Y. 
Steam Coils, 
See “Kettles, Process."’ 
Stencils, 
See Canners’ Supplies. 
Storage. 
Penua. Warehousing & S. D. Cu., Vhiladelphia. 
String Bean Machinery. 
uutie Co. ver Cr we 
K. J. Lewis, ‘Middleport, 
Machines, 
See ‘Filling Machines."’ 
Tanks, lron,. 
See hettles, process. 
Time Checks, 
See Cauners’ Supplies. 
Tin Plate. 
Pope Tin Plate Co., Pittsburg, Pa. 
Jones & Laughlin Steel Co., Pittsburg, Pa. 
Tin Plate Lithographing. 
Metallic Decorating Co., New York. 


Tomato Filling Machines. 

See ‘Filling Machines.” 
To Buy or Sell Machinery, etc. 

A “For Sale” ad in The Trade, Baltimore. 
Topping and Wiping Machines. 

Ayarts Machine Co., Salem, N. J. 

Sprague Canning Machinery Co., Chi 

Jones Machine Co., Baltimare.” 
Trucks. 

See (Canners’ Supplies.’’) 
Warehousemen. 

Penna. Warehousing & 8S. D. Co., Philaieipnia. 
Washing Machines, Tomato. 

Huntley Mfg Co., Silver Creek, N. X. 
Water Softeners and Purifiers. 

Steam Appliance Mfg. Co., Batavia. N. Y. 
Wipers, Can. 

Canting Mathinery Ce, Chteage 

ra 
Machine Co., Salem, 


Jones Machine Co., Baltimore. 
Wire Baskets. 
. See Canners’ Supplies. 
Wire Cloth, Canners. 

See Pea Separators and Graders. 


Machines. 


— 
EK Robins & Co., Baltimore, Md. 


THE TRADE. 


KNAPP LABELING MACHINES 
AND 


BOXING MACHINES 


-For many years we have supplied packers with Labeling and Boxing Machines for labeling and 
boxing cans at the least possible cost for labor as hundreds of our customers can testify. 


We are now building more machines than ever, and are prepared to furnish hand or power Label- 
ers to suit the needs of all users at prices within the reach of any canner who has a going business. 
Let us know your output, and we will make you a proposition to do this work with an outfit that will 
please you in all respects. 

Knapp Labelers and Boxers are easy to operate, and do much neater work than hand labeling. 
They are worth their cost in rush times when it is necessary to label goods quickly. 

Why not write us for our catalogue, prices and terms, and get in touch with these labor saving 
propositions. Now is a good time. 


THE FRED. H. KNAPP CO., 


WESTMINSTER, MD. 


|PENNSYLVANIA 


Delaware Avenue Stores, Nos. I, 2, 3 


OS 


—Delaware Avenue, Water and 


ome WAREHOUSING 


Water Streets. 
Pennsylvania Tobacco Stores, Bonded 


—Front, Water and Pine Streets, and Safe Deposit Co. 


Sixteenth Street Stores— Sixteenth 


1 aiheeaianaanianinadl 3 Banking House and Main Office, 113 and 115 South Third Street 
Moro Phillips Stores—Delaware Ave- 


nue, Swanson and Fitzwater PHILADELPHIA 
Streets. 


West India Stores, Bonded—Delaware 
Avenue, north side of Catharine 
and Swanson Streets. 


Atlantic Stores, Bonded—Delaware 


Avenue, south side of Catharine Be st W a re h ou se Ss fo r 
and Swanson Streets. 
Port Richmond Stores— Richmond Ca n ned G ood A) 


and Cambria Streets. 


Twenty-third Street Stores—Twenty- 
third and Race Streets. 


Twenty-third Street Hay and Straw 


In the Heart of the Jobbing District. 
Direct Railroad Track Connection. 
In close proximity to Steamship Piers. 


Warehouse — Vine and Bansall - ADVANCE MADE 
Streets. NEGOTIABLE RECEIPTS ISSUED 
Twenty-third Street Grain Elevator— Storage Labeling Distributing 
Race and Bonsall Streets. 
Warehouses for storage ot Hazardous 


Merchandise. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


BALTIMORE, NEW YORK AND CHICAGO CANNED GOODS MARKETS. 


Prices Given are for Wholesale Lots at Usual Terms, f. 0. b. Baltimore, New York or Chicago, and Subject to the Usual Discount 
for Cash. Baltimore Prices Corrected by Brokers; New York and Chicago by Special Correspondents. 


CANNED VEGETABLES 


Baltimore New York 


| CANNED VEGETABLES—Continued. 


ASPARAGUS* Chicago Baltimore NewYork Chicago 
Green 2 85 2 65 275 SPINACH{-Fancy 95 97% 97% 
“ “Green, “ a” 2 45 2 40 2 25 SU SCOTAS'I{-Green Beans & Corn No. 2... 85 I 10 
White, Small 2 40 2 50 2 25 Dry Beans & GreenCorn 2....0 85 
“ Green, Square 2 50 2 50 Standard 75 82% 85 
“s 70 82% 17% Fancy 250 255 275 
BEANS}-String, Refugee Size 1 Whole No.2... 1 22 I 50 I 50 Extra Standard 2 25 2 35 2 50 
“ “9 1 10 I 25 I 20 Standard 2 215 2 05 
3 “ go 1 10 No. 2 Stan lard Maryland 50 57% 55 
“ “ Standard Green“ 2.. 55 62% 60 “8 Maryland...... 2 35 2 00 
BEETS}{-Fancy Small, Whole 1 05 110 55 APRICOTS—California Standards I 40 40 
‘Medium “ 102% 1 05 BLACK BERRIES§-Standard No. 653-70... 75 
Cut senses 82% 385 Standard 375 35° 400 
2 Evergreen & Crosby ‘‘ _... ........ 89 85 85 go 
‘* 2 Shoepeg 75 BLUEBERRIES§-Standard 824-85 97% I 10 
9 So 85 CHERRIES§-No. 2 Seconds, Red...... ....... 70 65 85 
HOMINY}{—Fancy Inside Enameled No. 70 Stand. i1 Water, Rel... 75 BO 
MIXED VEGETA-) Wo. a—12 Kinds.............. “2 Ex. Preserved ........ OD 
NG. 50 65 60 PEACHES—Mich., Unpeeled 77% 
PEAS*-No. 1 Extra Sifted Early Junes.............. 75 I 10 I 65 Peeled in I 20 
‘* 2 Extra Standard Early Junes....../.... So 85 1 05 2% Standard, 0 I 40 I 35 
I 50 No. 1 Extra Sliced Yellow, ............. 90 97% 85 


if 
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THE TRADE. 


CANNED GOODS MARKETS-—Continued. 


CANNED FRUITS—Continued. 


Baltimore New York 

PEACHES}-No. 3 Selected, Yellow....,............ 

3 Seconds, White. ................. 85 95 

get. 70 go 

PEARS—Mich. Peeled Water I 60 

PEARS}-No. 2 Seconds in Water....................... - 

43 ” 3 Standards in Water..................... 75 I 00 

PINEAPPLE*- Bahama Sliced Extra No .: 33 2 30 

Grated ”’ 115 

g Hawaii Sliced Extra " 2%..... 2 30 2 00 

Stand. 2%..... 2 10 : 75 

Stand. 2 I 45 I 30 

Grated Extra 2 17) 1 40 

Stand. 2 I 40 115 

Shredded Syrup ”’ to 

» Crushed Water ”’ 10 

Eastern Pie Water get 

RASPBERRIES—Black Mich, Water " 2 

PP Red Cuthberts Water 10 ..... ......  «..... 

STRAWBERRIES§- Extra Stan. Syrup No. 2...... 85 75 

Standard Water  ”’ Io...... 3°75 4 00 

Preserved 95 I 25 

Standard 65-70 75 

Preserved 65 85 

CANNED FISH. 

Baltimore New York 

OYSTERS§-Standard 5 02. NO. 75 80 

I 40 I 35° 

SHRIMP}-Wet or Dry No. 13..........00..cseeeeeeseees I go I 27% 


(Baltimore prices f.o b. Mississippi.) 


wn 


REGULAR AND SANITARY CANS 


F. O. B. SHIPPING POINT. 
X. C. means Extra Coated tin plate. 


AMERICAN CAN CO. 
Immediate delivery. Car load lots only. 


Coke. 


Solder Hemmed Caps, per thousand: 


1% or 1% inch, 75c.; 2 1-16, $1.10; 


2 7-16, $1.40. 


WHEELING CAN CO. 


Coke. 

No. 1 Cans, 136 inch opening...............csssee0. $875 $ 9.10 per M. 


Solder Hemmed Caps, per thousand, 1% inch, 75¢; 
2 7-16 inch, $1.40. 


2 1-16 inch, $1.10; 


CONTINENTAL CAN CO. 


The Continental Can Company requests that we withdraw their quo- 


tations 


on cans, and advise that they will be pleased to quote prices to all 


interested upon application at their various offices. 


The Southern Can Company has instructed us to withdraw their 


_ quotations on Cans, and state they will be pleased to give quctations upon 


application. 

The Virginia Can Company has withdrawn its quotations on 
cans, and advises that it will be ane to quote prices on application to 
its office. 


The United States Can Company will quote prices on Standard 
Packers’ Cans upon application, and quote as follows on Sanitary Cans. 


Plain Enamel 


SANITARY CAN CO. 


PLAIN ENAMELED 


DIFFERENTIAL FOR 
SPECIAL PLATES. 


$10.75 $13.75 $ .40 
19.50 24.00 .85 
Terms: f. b. Fairport, Ind., Bridgeton, N. J. 


STANDARD SIZES OF CANS. 


(+) Baltimore quotatons corrected each week by Thos. J. Meehan & Co., Brokers 
** “ 1. 6. Cranwell & Co., Brokers 
(§) “ “ C. Shriner & Co., Brokers 
* “ Taylor & Son, Brokers 


DIAMETER. HEIGE* 
4 in, 
49/16 in 
4X in 
4% in 
6% in 
CANNERS’ METALS. 
PIG TIN. 
storotons 1 to4tons 
PIG LEAD. 
SOLDER 
gxIo 
Wire 18 
TIN PLATES. F. 0. B. MILL. 
I C., 14x20, 107 lbs. Bessemer Steel.. 
I 14x20, 100 lbs. Bessemer Steel......... 
I C., 14x20, 95 Ibs. Bessemer Steel... 355 eevee 
IC, 14x20, 00 Ibs, Bessemer Steel... 


Mills are sold up, spot plates bringing a premium, 


| 
245 
3 50 
80 
3 1 20 
I 40 
2 tere} 
2 05 
I 20 
2 25 
1 Bo 
I 45 
1 45 
6 25 
5 75 
95 
3 20 
85 
95 
3 
4 75 
5 50 
475 
2% 
I 10 
5 25 we 
4 3 
“70... 
go 
SANITARY CANS. 
Chicago 
I oo 
; 2 30 
3 95 
75 
70 
1 60 
I 35 
1 75 
75 
? I 22% 
I 65 
1 80 
45 
I 60 
go 
95 
t 
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THE TRADE. 


MFG. CO. BETHLEHEM 


BEST HOIST EVER BUILT. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


HHH 


= 


Friction Clutches Throughout. 


r Sure Limit Stops. Greatest Daily Capacity 
HULL’S 


Manufacturers of 


No Hard Work for Operator. 
PATENT GASOLINE BURNERS, 


FIRE POTS AND HEATERS MANUFACTURED BY 
Repairs Promptly Attended to. BETHLEHEM FOUNDRY AND MACHINE COMPANY 


SOUTH BETHLEHEM, PA. 
CANNIN G HOUSE SUNDRIES We are Specialists in Hoisting Machinery. 


FOR SALE... 


THE STOCK, FIXTURES AND GOOD WILL 


——OF THE—— 
LATE H:. COTTINGHAM 
Mrs. Mary A. Cottingham, Administratrix, ~~ | 
105 N. FREDERICK STREET, BALTIMORE, MD. 


L the Can all . 


Saves Lacquer Material and Labor. 
Adds attractiveness to the Can and makes 
it Saleable. 
The Cost is about % cent per Case for 
Lacquer material. 
Capacity 2,oco or more Cases per day. 


IF YOU DO NOT LACQUER 


You have Rusty Goods offered for sale with 
your label on them. 


FOR THE WORK. SEELY BRO S.. 


WRITE FOR CIRCULAR AND SAMPLE LACQUERED CAN. BLAINE, WASH. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


WORCESTER SALT 


The salt that is more generally used for canning purposes than any other. 


WHY? 


BECAUSE WORCESTER has a flavor peculiar to itself that is purer 
and sweeter than any other salt. 


BECAUSE WORCESTER is the cleanest salt made. 


BECAUSE WORCESTER always makes a clear, bright and sparkling 
brine. 


BECAUSE every barrel of WORCESTER SALT may be depended upon 
to be JUST RIGHT. 


$ 
: TO MAKE THE BEST 


Send for our booklet on the ‘‘SCIENCE OF BRINE MAKING.”’ 


WORCESTER SALT COMPANY 


NEW YORK BOSTON PHILADELPHIA DETROIT 


Pal. Nov. 19th, 1901. 
Pat. June 30th, 1905, 


The Capacity of the Lock Seam Machine is 50,000 bodies in ten hours, formed perfectly round, uniform in diameter, and free 
from breaks or ridges around the body. 

The perfect forming of the bodies by this machine prevents mashes by the heading machine, and insures a large saving of solder 
in floating on the tops and bottoms. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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4 | STEVENSON & CO'S. LATEST IMPROVED LOCK SEAM BODY FORMING AND SOLDERING. MACHINE | 
MD. 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


OrFicE: ST. PAUL anp BALTIMORE STREETS. 
President, JouN S. JR. 
Treasurer, LEANDER LANGRALL. Secretary, W. F. ASSAU. 

Executive Committee: Guo. T. Pumurrs E.C. S. OREM 

Arbitration Commiticee: E. C. H. A. WAIDNER Wm, GRECHT 
B, HAMBURGER, C. J. SCHENKEL 

Rurus M. Gress C.J. Brooks J. A. SCHALL 
Louis GREBB W. E. ROBINSON 


Gro, T. =F. A. TORSCH 
L. L. LORD H. P. STRASBAUGH 


Hospitality Committee: T.J. MErHAN H.W.KreExBs_ E. H. MILLER 
Brokers Committee: FF. A, ToRscH Wo. GRECHT Jas. H. BRADY 
Counsel: A. SoPpER Chemist: CHas GLASER 


Patents and Trade Marks 
FOOD AND DRUGS ACT OPINIONS 
EDWARD S. DUVALL, Jr. 


Attorney-al-Law and Solicitor of Patents 
LOAN AND TRUST BUILDING, WASHINGTON, D. C. 


. Committee on Commerce: 


Committee on Legislation: 


CANTON BOX COMPANY, 


2501 to 2515 Boston St., 
BALTIMORE, MD. 


Packing Boxes. 


Made up or in Shooks, Cargo or Carload. 


J. D. Blakemore Sam W. Booksh, Jr 


J. D. BLAKEMORE & COMPANY, 


Canned Goods Brokers 


508 Poydras Street, New Orleans, La. 


C. W. BAKER W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 
ABERDEEN, MARYLAND 


CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT 
AMMIDON Co. 


31 South Frederick St. 


Baitimore, Md. 


Vice-President, ALBERT T. MYER, 


ESTABLISHED STANDARDS. 


All Goods to Comply With National Pure 
Food Laws. 


TOMATO Standards, ¢ as adopted by the Indiana Canners’ Asso. 
Ohio 
Iowa 


ae « 66 


Weights as here given are the minimum. Contents — 


of can drained on %-inch wire mesh flat screen for 
two minutes. 98 per cent of shipment to comply with 
stipulations. 5 per cent of shipment considered fair 
average for testing. 
No. 3 Standard—Gross wt. 37 oz. and 19 oz. of average ripe 
- tomatoes; not necessarily all red. 
No. 3 Extra Standard—Gross wt. 38 oz. and 20 oz. of well 
selected, ripe tomatoes. 
No. 3 Fancy—Gross wt. 38 oz. and 20 oz. of hand-packed, whole, 
ripe tomatoes. 
No. 2 Standard-—Gross wt. 23 oz. and 12 oz. average ripe toma- 
toes; not necessarily all red. 


No. 10 Standard—Gross wt. 118 oz. and 64 0z. average ripe 


tomatoes; not necessarily all red. 
*Tri-State has only the Standard, no Fancy or Extra. 


CORN Standards, as adopted by Ohio Canners’ 
Indiana ‘* 
Fancy—Cans to be well filled; minimum gross wt. 23 0z.; abso-. 
lutely young and tender stock; natural color; medium,,. 

moist and practically free from silk, cob and husk. 
Standard—Cans weil filled; minimum wt. 23 oz. gross; stock’ 
reasonably tender; free from hard particles; natural: 
color. 
Indiana has only the Standard, no Fancy; and says ‘‘packed 
medium moist’’ instead of ‘‘free from hard particles.’’ 


PEA Standards, as adopted by Ohio Canners’ Asso. 
Indiana ‘‘ 
Fancy—Well filled cans; peas covered with clear liquor; uniform: 
size, good flavor and absolutely tender. 
Extra Stendard—Weit filled cans; peas covered with clear 
liquor; uniform size; good appearance; reason-‘ 
ably tender. 


Asso. 


Standard—Cans fairly well filled; peas may be slightly hard;’ 


fair liquor, may be slightly cloudy, but not thick; 
size fairly uniform. 


Grading for size—Petis Pois or size No. 1...... Seive 18-64ths, 


Extra sifted or ‘‘ No, 2...... ‘* 20-64ths. 
Sifted or ‘* 22-64ths: 
Marrowfat or ‘‘ No. 5...... ‘*  26-64ths' 


KRAUT Standard, as adopted by National Kraut Packers’ Asso. . 

‘* Indiana Canners’ Asso.* 

No. 3 Standard—Minimum gross wt. of can 39 oz. and 24 oz. of: 
well cured kraut; reasonably dry. #-inch , 
wire mesh used for draining. 

*This Association says, 4-inch screen and “reasonably. 
long cut.’’ 


PUMPKIN Standard, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 36 oz. and 31 oz. medium 
solid packed pumpkin; not over 1 inch from : 
‘top of can. 
No. - 3 Extra—Same as above, except ¥4-inch from top of can; 
solid pack. 


LYE HOMINY Standards, as adopted by Indiana Canners’ Asso. 
No. 3 Standard—Minimum gross wt. 39 oz. and 18 oz. hominy’ 
after draining; can filled to one inch of top. 
when drained. Prepared from medium sized: 
white corn, and to contain not more than 
5 per cent of black tips. 
No. 3 Fancy—Minimum wt. after draining, 22 oz.; contents 
%4-inch from top of can; 2 per cent black tips; pre-_ 
pared from selected white corn. 


CONDENSED MILK Standard—Law as passed by U.S. Govern-. 
ment. Also the State of Illinois. 
Law provides that condensed and evaporated milk shall: 
contain not less than 28 per cent of milk solids and 7.7 per cent 
of milk fat. 


. IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Continental Can Co. 


OIRECTORS FACTORIES 
T. G. CRANWELL, Presr. ; CHICAGO 
A. W. NORTON, Vice-Prest. SYRACUSE 
F. P. ASSMANN, SEc. a Treas BALTIMORE 
J. TALIAFERRO. 
8. H. LARKIN. 


E. C. SHRINER, 
Sales Agent for Baltimore District. 


TO THE CANNING TRADE. ‘ 


We are very much indebted -to you for the liberal volume of 
business now on our books for delivery during the season of 1910, 
and we want to assure you of our appreciation of your confidence and 

- good will. We will continue to make only the best cans, made of 
the same high grade of raw materials, with the same degree of care 
and attention to all details of manufacture, shipments and general 
service, which we are proud to say has marked our relations with 
you in the past. | 

~ Our Open-top Cans will be made at our factory at Canons- 


burg, Pa., in the Pittsburgh district, and it will be the very best 
Open-top or “Sanitary” Can produced. Ask the man who has used ~ 
‘them. 

Our automatic screw-feed Closing Machine will, have many 
minor .though very useful improvements this year, and will give 
even better satisfaction than before. 


Awaiting your future commands, we remain, 
Yours very truly, 
CONTINENTAL CAN CO. 


Tuos. G. CRANWELL, 
President. 
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